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Macro / Political Commentary 

Rating agency Standard & Poor’s cautioned that the second wave of coronavirus pandemic 
heightens the possibility of business disruptions and poses serious downside risks to India’s 
economic growth, which may force it to downgrade its GDP projection for India. 
 
“As daily infection cases exceed 300,000, the outbreak is putting severe pressure on the 
country's health infrastructure. A drawn-out covid-19 outbreak will impede India's economic 
recovery. This may prompt us to revise our base-case assumption of 11% growth over fiscal 
2021/2022, particularly if the government is forced to reimpose broad containment measures. 
The country already faces a permanent loss of output versus its pre-pandemic path, suggesting 
a long-term production deficit equivalent to about 10% of GDP," it added. 
 
Many state governments have enacted localized covid-19 containment measures, forcing non-
essential services to shut shop. “The lockdowns disrupt daily work and related economic 
behaviour, which could drag out the recovery of revenue and earnings of some sectors. This is 
especially true for sectors highly sensitive to mobility, such as consumer retail and airports," it 
added. 
 
The rating agency said banks continue to face a high level of systemic risk. “Lenders' asset 
quality remains strained and credit losses will continue to hold back profitability during fiscal 
2021/2022. India's speedy economic recovery right up until March 2021 has partly alleviated 
non-performing loan stresses. Government measures have helped, including emergency credit 
guarantees for small to mid-size enterprises. Also, under the state's partial guarantee 
programme, the government promises to cover up to 20% of the first loss incurred by banks on 
certain bonds issued by finance companies," it added. 
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Metals Shine Bright  
 

Index Value Weekly % 

BSE Oil & Gas 15021.87 2.6  

BSE SmallCap 20990.96 3.4  

BSE FMCG 12866.76 3.2  

BSE Mid Cap 20472.10 2.5  

BSE Healthcare 21496.02 3.5  

BSE Capital Goods 21363.85 2.0  

BSE Bankex 38193.93 1.8  

BSE Auto 22614.91 2.2  

BSE Power 2538.49 2.2  

BSE Sensex 30 49956.51 1.8  

BSE IT 26769.63 3.5  

BSE Metals 15034.95 8.0  

 
Tata Steel & JSW Steel Provide Leadership to Markets 
 

 INR % Var 

Gainers     

Tata Steel 847.50 20.7% 

JSW Steel 501.85 14.8% 

Hindalco 348.10 9.6% 

Yes Bank 15.70 7.2% 

UPL 647.65 6.4% 

Losers     

Indian Oil Corpn 92.75 -2.0% 

Maruti 6943.05 -1.7% 

Eicher Motors 2622.30 -1.4% 

Hero Motocorp 2990.80 -1.4% 

Power Grid Corpn 218.15 -1.3% 

 
 

           



 
 
 

   
                                                                                                                                                                 

                                                                                                                                                              Page 3 / 15 

 

Currency Value 
Weekly 

%  Commodity INR 
Weekly 

%  

GoI 
Bond Yield 

Weekly 
% 

 $/INR 73.10 1.0  

Crude (1 
barrel) 

          
4,436  2.3  

10-
year 6.18 3.0 

 €/INR 86.18 1.0  Gold (10 gm) 
        

44,700  0.5  5-year 5.71 2.0 

 £/INR 101.13 1.4  Silver (1 kg) 
        

63,850  -1.8  1-year 3.93 1.5 

 ¥*/INR 0.66 0.0  Copper (1 kg) 
              

666  0.3     
* per 
100 Yen    

Aluminium (1 
kg) 

              
178  0.6     

           
Maruti Suzuki Financial Results: Q4 (January-March) and Full Year (April-March) FY 2020-21 

The Company sold a total of 492,235 vehicles during the Quarter, higher by 27.8% compared to 
the same period previous year. Sales in the domestic market stood at 456,707 units, growing by 
26.7%. Exports were at 35,528 units, higher by 44.4%. It may be recalled that in Quarter 4 (FY 
2019-20) of the previous year there was a significant decline in the sales volume largely owing 
to COVID-19 lockdown. During the Quarter, the Company registered Net Sales of INR 229,586 
million, an increase of 33.6% compared to the same period previous year.  

The operating profit for the Quarter was at INR 12,501 million, a growth of 72.8% over the 
same period previous year on account of higher sales volume and cost reduction efforts 
despite steep commodity price increase. Net profit for the Quarter stood at INR 11,661 million, 
lower by 9.7% compared to the same period last year owing to the above factors and lower 
non-operating income owing to mark-to-market loss on invested surplus. 

Highlights: Full Year (April-March), FY 2020-21  

The Company’s performance for the full year FY 2020-21 is to be seen in the context of COVID-
19 related disruptions. The Company sold a total of 1,457,861 vehicles during the period, lower 
by 6.7% compared to the previous year and lower by 21.7% compared to FY 2018-19. In FY 
2020-21, the sales in the domestic market stood at 1,361,722 units, lower by 6.8% and exports 
were at 96,139 units, lower by 5.9% compared to the previous year. During the period, the 
Company registered Net Sales of INR 665,621 million, lower by 7.2% compared to that in the 
previous year. Net Profit for the period stood at INR 42,297 million, decreasing by 25.1% 
compared to that in the previous year on account of lower sales volume, increase in 
commodity prices, adverse foreign exchange movement, and lower non-operating income 
partially offset by lower operating expenses, and cost reduction efforts 
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Hindustan Unilever Results Update: Strong broad-based performance  

Growth in the quarter was competitive and profitable with reported turnover growth of 34% 
and Profit after tax growth of 41%. Domestic consumer growth* was at 21% with underlying 
volume growth of 16%. Health, hygiene and nutrition forming c.80% of business grew in 
double-digits for the third consecutive quarter, while discretionary and out-of-home categories 
improved sequentially.  

Home Care: Home Care growth at 15% was enabled by a strong recovery in Fabric Wash. 
Household Care continued its strong performance delivering double-digit growth. Liquids and 
Fabric Sensations continue to outperform benefitting from robust market development 
initiatives.  

Beauty & Personal Care: Beauty & Personal Care grew 20% with Skin Cleansing, Hair Care and 
Oral Care delivering high double-digit growths. Skin Cleansing performance was led by 
‘Lifebuoy’ and premium segment. A calibrated approach towards price increase has helped 
protect our business model even as vegetable oils continue to inflate at record levels. 
Consumer-focused innovations and contextual communications in Hair and Oral Care continue 
to yield good results. Skin Care portfolio registered strong performance in Hand & Body Care 
and Face Cleansing segments. Color Cosmetics performance improved sequentially.  

Foods & Refreshment: Foods & Refreshment delivered another quarter of strong performance 
and grew at 36%. All our Tea brands continue to grow in high double-digits.Ketchups, Soups and 
Ice Creams also performed well with double-digit growths. Ice Creams recovery in the quarter 
was aided by multiple product innovations. Nutrition volumes grew in double digits and we 
launched Rs. 2 sachets in Horlicks and Boost. Our goal remains to drive penetration in this 
category.  

Operating margins: EBITDA margins at 25% remain healthy. Profit after tax at Rs. 2,143 Crores 
increased by 41%, We continue to invest behind our brands and portfolio, and in future-fit 
capabilities. Our focused actions on net revenue management and savings have enabled us to 
manage inflationary pressures and deliver a healthy bottom-line performance. 

Financial Year 2020-21: Growth competitive and profitable Turnover at Rs. 45,311 Crores grew 
by 18%, Domestic Consumer Growth* was 6%. Profit after tax at Rs. 7,954 Crores was up 18%. 
We managed COVIDchallenges well and sustained strong cash generation. The Board of 
Directors have proposed a final dividend of Rs. 17 per share, subject to approval of 
shareholders at the AGM. Together with interim dividend of Rs. 14 per share, the total dividend 
for the financial year ending 31st March 2021 amounts to Rs. 31 per share. During the year, 
special dividend of Rs. 9.5 per share was also paid.  

Sanjiv Mehta, Chairman and Managing Director commented: “Our in-quarter performance 
was strong on both the top-line and bottom-line. Despite challenging times, in FY’21 our 
business ecosystem has withstood the disruption and demonstrated agility and resilience 
across the value chain. We have delivered on our multi stakeholder business model. Our 
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purpose-led brands and capabilities were further strengthened during the year and this 
positions us well to serve our consumers during this turbulent period. Our focus firmly remains 
behind delivering volume led competitive growth. The recent surge in COVID cases is of serious 
concern and ensuring safety and wellbeing of people remains our top priority. We will continue 
to work closely with governments, health authorities and our partners to support the needs of 
the society and the Nation to overcome this adversity. #HULStandsWithTheNation” 

Britannia Consolidated Revenue grew 13% and Operating Profit by 39% for the year 

Britannia Industries Ltd. (BIL), India’s leading Food Company, reported consolidated revenue 
growth of 13% for the year to Rs. 12,883 crores. Consolidated Operating Profit increased 39% 
for the year to Rs. 2,311 crores. Consolidated Operating Profit % recorded an increase of 340 
bps during the year and return on capital employed stood at 40% for the year. The Operating 
profit of the Company has been steadily growing & has increased from 4% in 2009-10 to 18% in 
the current year making it amongst the most profitable food companies in the World. In 
addition, the Company has been consistently gaining market share over the last several years. 
The consolidated revenue for the Quarter grew 8% to Rs. 3,038 crores & the consolidated 
operating profit grew 12% to Rs. 453 Crs. 

Commenting on the performance, Mr. Varun Berry, Managing Director, said: The year has been 
difficult and challenging in every possible way. Despite the adverse conditions, we managed to 
deliver good results in terms of topline growth, profitability improvement and market share 
gains. During the last quarter of the year, we implemented three transformational digital 
projects namely S4 HANA, an Online Dealer Management System and an Integrated Vendor 
Management System. The delivery of these projects necessitated shutdown of operations for a 
few days in March which impacted primary billing for the quarter. We are confident that with 
all the core systems getting upgraded and integrated we are well poised to take our business 
efficiencies to the next level while leveraging the large amounts of data available to build 
business intelligence and analytics.  

During the quarter, we continued focussing on the basic building blocks of our business, 
direct reach, rural distribution & brand building. Our cost efficiency program for the year 
delivered the targeted results giving us strong cost leadership. On the commodity cost front, 
palm oil, packing material and dairy products witnessed sudden and steep increases while 
strategic buying helped the company manage the cost increases better. We are evaluating the 
long term impact of these increases to action necessary price increases while ensuring 
competitiveness. 

Axis Bank reports FY21 PAT of Rs 6,588 crores, up 305% YOY Balanced growth, improving 
profitability, resilient balance sheet  

• Q4FY21 PAT at Rs 2,677 crores, up 140% QOQ, Operating Profit up 17% YOY and 13% 
QOQ  

• Q4FY21 Net Interest Income up 11% YOY, Fees up 15% YOY and 16% QOQ  
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• CASA (on QAB basis) up 18% YOY and 7% QOQ, CASA ratio at 42%, improved 320 bps 
YOY and 39 bps QOQ  

• Loan book (including TLTRO) grew 12% YOY and 8% QOQ, Retail disbursements in 
Q4FY21 at all-time highs  

• Market share in UPI and Mobile banking for FY21 stood at 17% and 16%, respectively o 
Improving asset quality, GNPA% at 3.70% declined by 116 bps YOY and 85 bps QoQ  

• Balance sheet strengthened, PCR improved to 72% from 69% YOY, Total CRAR at 19.12% 
with CET1 of 15.40% 

• One Axis: Domestic subsidiaries gained market share, delivered strong PAT of ` 833 
crores, YOY growth of 75% 

Strong operating performance, net profit for FY21 at Rs 6,588 crores, up 305% YOY Q4FY21  

• PAT grew 140% QOQ to Rs 2,677 crores  

• NII grew 11% YOY to Rs 7,555 crores; NIM* stood at 3.56% improving by 1 bps YOY  

• Fee income grew 15% YOY & 16% QOQ. Retail fee grew 17% QOQ & contributed 64% to 
total fee 

• Operating profit grew 17% YOY & 13% QOQ to Rs 6,865 crores  

• Credit cost at 1.70% improving 106 bps YOY  

FY21 

• NII grew 16% YOY to Rs 29,239 crores; NIM stood at 3.53%, improving by 2 bps YOY  

• Operating profit grew 10% YOY to Rs 25,702 crores, cost to assets at 1.96%, improving 
13 bps YOY 

Loan growth driven by all three business segments  

• Loan book (including TLTRO1 investments) grew 12% YOY and 8% QOQ^  

• Domestic retail loans grew 11% YOY and 7% QOQ^; 81% of the Retail book is secured  

• Retail disbursements for the quarter were at new all-time highs. Disbursements in 
Consumer segment were up 45% YOY & 44% QOQ, Rural disbursements grew 47% YOY 
& 47% QOQ 

• Corporate loans (including TLTRO investments) grew 16% YOY and 9% QOQ^  

• SME loan book grew 13% YOY and 10% QOQ^ 

Balance Sheet: As on 31st March 2021  

The Bank’s balance sheet grew 9% YOY and stood at Rs 9,96,118 crores as on 31st March 2021. 
The total deposits grew by 10% on period end basis and by 9% YOY on quarterly average 
balance (QAB) basis. On QAB basis, Savings account deposits grew 17% YOY and 6% QOQ, Retail 
savings deposits grew 20% YOY, current account deposits grew 18% YOY and 10% QOQ; and 
retail term deposits (RTD) grew 14% YOY and 4% QOQ. On QAB basis, CASA and RTD deposits 
put together grew 16% YOY and 6% QOQ. The share of CASA plus RTD deposits in total deposits 
on QAB basis was up 535 bps YOY to 86% as of 31st March 2021. The Bank’s advances including 
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TLTRO investments grew 12% YOY to `6,41,794 crores as on 31st March 2021. The Bank’s loan 
to deposit ratio stood at 88%, improving by 109 bps YOY. Retail loans grew 10% YOY and 7% 
QOQ^ to Rs 3,34,514 crores and accounted for 54% of the net advances of the Bank. Domestic 
retail loans grew 11% YOY and 7% QOQ^. The share of secured loans was 81% with home loans 
comprising 36% of the retail book. Retail disbursements touched new alltime highs led by 
higher contribution from secured loan segments. Disbursements in Consumer segment were up 
45% YOY & 44% QOQ, with secured segments like home loans up 73% YOY and 45% QOQ, and 
LAP up 53% YOY and 51% QOQ. SBB disbursements grew 71% YOY and 42% QOQ. SME loan 
book grew 13% YOY and 10% QOQ^ to Rs 69,850 crores. 89% of the SME book is secured with 
predominantly working capital financing, and is well diversified across geographies and sectors. 
Corporate loan book including TLTRO investments grew by 16% YOY and 9% QOQ^. 85% of 
corporate book is now rated A- and above with 94% of incremental sanctions in FY21 being to 
corporates rated A- and above. The book value of the Bank’s Investments portfolio as on 31st 
March 2021, was Rs 2,26,120 crores, of which `1,84,190 crores were in government securities, 
while Rs 34,904 crores were invested in corporate bonds and Rs 7,026 crores in other securities 
such as equities, mutual funds, etc. Out of these, 74% are in held till maturity (HTM) category, 
while 23% of investments are available for sale (AFS) and 3% are in held for trading (HFT) 
category. 

Carborundum Universal’s Full Year 2020-21 Consolidated Sales up by 1%, Consolidated PAT 
up by 4% 

Consolidated sales for the year, increased by 1 percent to Rs.2604 Crores from Rs.2569 Crores 
in the last year, driven by steady performance across business segments. At the standalone 
level, sales was higher by 2 percent. On a consolidated basis, segmental profitability for the 
year recorded growth across all the business segments. Profit after tax and non-controlling 
interest increased by 4% to Rs.284 Crores (LY Rs.272 Crores). 

Abrasives  

Segment Revenue for the year at a consolidated level was marginally lower at Rs.993 Crores 
compared to Rs.995 Crores during last year. Standalone Abrasives grew from Rs.815 Crores to 
Rs.818 Crores during the current year. Profit before finance costs and tax for the year increased 
to Rs.134 Crores from Rs.113 Crores on the back of better volumes, margins and product mix. 
Standalone Abrasives alongwith domestic subsidiary - Sterling Abrasives, contributed to the 
growth. 

Electro Minerals 

 Segment Revenue at a consolidated level was higher at Rs.1064 Crores versus Rs.1026 Crores 
of last year. Standalone Electro Minerals business, Volzhsky Abrasives Works, Russia and Foskor 
Zirconia Limited, South Africa registered good growth. Profit before finance costs and tax 
increased to Rs.136 Crores from Rs.104 Crores in last year indicating a growth of 30% on the 
back of better volume and cost management in the domestic Electro Minerals Segment as well 
as consistent performance by Russian subsidiary. 
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Ceramics  

Consolidated revenue marginally declined by 0.3% to Rs.627 Crores from Rs.629 Crores in the 
last year. The decline in standalone and Australian subsidiary was off-set by good growth in 
Volzhsky Abrasives Works, Russia. Profit before finance costs and tax grew to Rs.136 Crores 
from Rs.132 Crores on the back of favorable product mix and better cost management 

TVS Motor Company’s Operating EBITDA increases to 10.1%; Revenue grows by 53%; records 
highest ever profit in a quarter. 

TVS Motor Company Revenue from Operations grew by 53% at Rs. 5,322 Crores for the quarter 
under review against Rs. 3,481 Crores reported in the fourth quarter of 2019-20. During Q4 
2020-21, two-wheeler sales in domestic market have grown by 41% and international markets 
by 74% ahead of industry growth of 24% and 33% respectively. In the month of March 2021, 
Company for the first time crossed 1 Lakh units milestone for two-wheelers in International 
Business.  

Operating EBITDA for the quarter is at 10.1% against 7.0% reported in fourth quarter of 2019-
20. Company reported highest ever Operating EBITDA of Rs. 536 Crores for the fourth quarter 
recording a growth of 119% as against Rs. 245 Crores in fourth quarter of 2019-20. Company 
also reported Profit Before Tax (PBT) of Rs. 387 Crores in the fourth quarter of 2020-21 
recording a growth of 331% as against Rs. 90 Crores in the fourth quarter of 2019-20. During 
the current quarter, Company reported Profit After Tax (PAT) of Rs. 289 Crores recording a 
growth of 292% as against Rs. 74 Crores in the fourth quarter of 2019-20. 

During the year, focused working capital management and improved operating performance 
helped the Company to generate free cash flow of Rs. 1,887 Crores. These proceeds are used to 
reduce the debt. Lean stock with the dealers also helped to unleash the blocked working capital 
across the supply chain. 

Operating EBITDA for the year is higher at 8.5% compared to 8.2% of last year despite country 
lockdown during the Q1 of 2020-21. The Company has been delivering improved EBITDA 
sequentially from Q2 onwards. 
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Overview 
 
India is the world’s third largest lubricants market, next only to US and China, and ahead of 
Japan, Russia and Brazil, with a total consumption of approximately 2.4 billion litres. The 
Company operates in all major categories such as automotive, industrial and marine & energy 
applications in the highly competitive and fragmented lubricants industry comprising national 
oil companies, several international majors, and a large number of local companies. The 
Company is the leading international player in India and has established a well-entrenched 
position in the retail automotive lubricants - the predominant category in this industry 
 
Demand Drivers 
 
Lubricants play a major role in reducing friction generated by metal to metal contact. It also 
helps in reducing noise and heat generation of metal parts – such as engines in automotive 
industry and cutting or honing parts in industrial applications. Detergents and dispersants in a 
lubricant help cleaning, while anti-wear agents help protect the metal surface from wear and 
tear as well as corrosion. Automotive vehicles require engine oils, transmission fluids, brake 
fluids, hydraulic oils and greases, while industrial and manufacturing applications require 
lubricants for metal working, rust preventives and coolants. Demand for automotive lubricants 
is driven by the usage of vehicles in the country while the growth in the market in recent years 
has been due to the rapid expansion of vehicle population. Demand for industrial lubricants has 
been observed to have a strong corelation with the Index of Industrial Production (IIP), which is 
largely driven by economic activity. In case of marine & energy lubricants, the demand drivers 
are global and local ship movements, which facilitate large - scale movement of cargo and 
goods. The installed base of offshore rigs along the coastline of India and their uptime drives 
demand for energy lubricants. 
 
Supply Drivers 
 
Lubricants are manufactured by blending base oils and additives, with base oil being the 
primary component. They are blended according to highly advanced formulations as per the 
specific purpose the lubricant serves, as well as in line with the OEM specifications and industry 
norms set out. Majority of lubricants continue to use mineral-based base oil, despite a 
significant growth in demand for premium lubricants in the automotive and industrial sectors 
which use synthetic base oils. With India being a net base oil deficit market as well as many 
additives not being manufactured locally, large - scale import of base oil and additives takes 
place, which exposes the lubricants business to fluctuations in foreign exchange rates 
 

CASTROL INDIA LIMITED                                          BUY 
CMP: 125                     Target: 180 |Upside Potential: 44% | Time Horizon: 12 Months 
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Opportunities 
 
Personal mobility: With multiple opportunities in personal mobility driven by increase in first 
time users, growing number of women riders, as well as a continuing shift towards higher 
quality formulations and lighter viscosity grades, the Company is well placed to tap this 
potential. 
 
Original Equipment Manufacturer (OEM) partnerships: The Company works with leading OEMs 
in India and has built enduring partnerships with them. It works closely with them on product 
development with new technologies as well as to address the environmental needs of lower 
emission and fuel efficiency. 
 
Medium / light commercial vehicles (MLCV): The MLCV segment is likely to continue growing 
due to the lastmile connectivity offered, enabling the Company to continue its focus on this 
category. 
 
Improving technology in trucks: With the advent of stricter emission norms resulting in newer 
technologies for trucks, the CI4+ segment is the fastest growing segment in the commercial 
vehicle category, in which the Company enjoys a strong position. The Company is also poised to 
take advantage of further enhanced technologies with BS VI compliant products. 
 
Distribution: Continued focus on the strong and wide distribution as well as customer reach the 
Company enjoys in different market segments will enable future growth. 
Marine & energy sector: The likelihood of the development of India’s east coast may bring in 
more rigs to Indian waters with an opportunity to increase volumes in energy lubricants. With 
the maritime sector getting a boost from the Government, higher demand for ships, barges and 
passenger vessels, and, therefore, for more marine lubricants is foreseen. 
 
Highlights of recent quarterly results 
 

• Personal mobility shows steady growth 
• Highest ever quarterly operating profit at INR 323 crore  
• Moved into adjacencies with vehicle care products   
• Launched unique digital solutions to provide premium customer experience 
• Consistent Volume growth  
• Growth in retail automotive space faster than market 
• Differentiated technologically superior products launched across spaces 
• New product introductions contributed to 80% of volume growth 
• Return on Net Worth – 65%  

 
We delivered a resilient overall performance in 2019. Focused investments in our people, brands, 
distribution network, customer acquisition and advocacy efforts have helped us deliver on our 
strategic priorities enabling us to grow profits in a difficult business environment.   
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We clocked revenue growth in personal mobility in 2019. Our lead and India’s number one selling 
brand in the two-wheeler category, Castrol Activ, registered a record performance selling over 5 
crore packs. We were able to grow margins through improved product mix, strong distribution 
and a robust cost and efficiency programme despite muted demand across sectors. 
 
Good operating performance 

• Personal mobility continues to be a key strategic growth driver  
• Strong profitability and cash delivery with improved product mix, robust cost management and 

efficiency programme   
 
Strategic delivery 

• Continued investment in distribution, brands and advocacy 
• Announced BS VI ready portfolio across categories 
• Announced strategic partnerships with Ford India, Honda Two Wheelers India, Jawa Motorcyles 

(Classic Legends) and Renault India 
• Moved into adjacencies with vehicle care products through strategic partnership with 3M India 
• Made good progress on strategic digital enablers to provide premium customer experience  

 
Earnings:  
 

• Profit from operations grew by 7% q-o-q and similarly 7% y-o-y at INR 323 crore and INR 1,083 
crore respectively. 

• Cash generated from operations increased by 25% to INR 1,188 crore driven by robust working 
capital management   
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Castrol India Limited reported a strong financial delivery in 1Q 2021 building on a resilient 
second half performance for FY 2020. We delivered robust revenue and profit growth with 1Q 
revenue from operations @ INR 1139 crores (66% higher) and 1Q Profit Before Tax @ INR 332 
crores (96% higher) versus 1Q 2020 which saw the onset of the Covid-19 pandemic and 
resultant business slow down beginning March 2020.  
Focused investments, interventions and actions taken in the second half of 2020 towards brand 
building with increased marketing and advertising spends, new product introductions as well as 
corrective pricing have yielded a positive impact on overall topline growth. This has been aided 
by improving demand trends especially in tractor and SUV sales in 1Q 2021.  
 
 
 

Particulars Year Ended

31.03.2021 31.12.2020 31.03.2020 31.12.2020 31.12.19

Revenue From Operations 1138.70 935.20 688.00 2996.90 3876.82

Other Income 14.30 15.30 19.80 62.03 64.77

Total Income 1153.00 950.50 707.80 3058.93 3941.59

Expenses

Cost Of Materials Consumed 472.30 365.70 330.20 1173.97 1488.27

Purchases of Stock-IN-Trade 52.60 38.10 30.00 116.50 183.65

Changes In Inventories 0.60 -24.00 -64.70 -24.13 75.73

Employee Benefit Expenses 50.10 69.70 53.70 219.81 213.80

Finance Costs 0.60 0.80 1.10 4.16 1.19

Other Expenses 223.00 228.10 165.80 696.66 763.20

Total Expenditure 799.20 678.40 516.10 2186.97 2725.84

Operating Profit (EBITDA) 353.80 272.10 191.70 871.96 1215.75

EBIDTA Margin 30.7 28.6 27.1 28.5 30.8

Depreciation / Amortization 21.50 22.30 22.20 86.62 69.74

Profit Before Tax 332.30 249.80 169.50 785.34 1146.01

Tax Expense 88.70 62.10 44.30 202.42 319.54

Effective Tax Rate 26.7 24.9 26.1 25.8 27.9

Profit After Tax 243.60 187.70 125.20 582.92 826.47

Other Comprehensive Income 

(Net Of Tax)

0.00 3.70 0.00 3.70 -3.37

Total Comprehensive Income 243.60 191.40 125.20 586.62 823.10

Paid Up Equity Share Capital 494.60 494.60 494.60 494.60 494.60

Earnings Per Share (EPS) 2.50 1.90 1.27 5.90 8.35

Quarter Ended 

CASTROL INDIA LTD.                                                          (in Rs crore)

Latest Quarterly Results
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Strengthening our network and expanding our footprint, as well as building our participation in 
digital market platforms, we entered into a strategic collaboration with ki Mobility Solutions 
Private Limited to supply lubricant products to ki Mobility workshops in India and also be 
available on goBumpr, their digital platform. ; 
 
 
Our cost efficiency programmes and judicious working capital management efforts led to 
healthy cash from operations @ INR 269 crores in the quarter, which is equivalent to 1.1 times 
of Profit After Tax. While we continue to focus on fundamental building blocks to deliver 
sustainable profitable growth keeping safety of our teams as our top priority, our plants 
continued to operate safely deploying Covid-19 safety processes and guidelines as laid out by 
local governments. Our Patalganga plant won recognition from the National Safety Council for 
the second consecutive year for its strong safety performance.  

Valuations 

We expect Castrol to report revenues of Rs 4255 crore for CY22. The profit after tax is expected to be 
Rs 895 crore. The margins are expected to improve on the back of lower crude oil prices The Earnings 
per share works out to Rs 9.04. The EPS of Rs 9.04 which when discounted by 20 times translates into 
a target price of Rs 180 implying an upside of 44% from current levels. We recommend Buy with a 12 
month horizon. 
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