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Macro / Political Commentary 

The Reserve Bank of India’s (RBI’s) policy comes at a critical time when the economy is in the 
midst of a confused lockdown with different perspectives on growth and a definite direction for 
inflation. The Monetary Policy Commitee (MPC) has reiterated in the past the accommodative 
stance, and hence the takeaway is that there are few chances of the repo rate being increased 
in the near future. 
 
Some of the important signals provided are the following. First, is the outlook on growth and 
here the RBI has scaled down the forecast to 9.5%, which is now closer to what most analysts 
have done (CARE is 8.8-9%). A single-digit growth sounds less attractive than a double-digit one. 
In fact, the rate would be declining over the quarters sequentially. Therefore, this also supports 
the MPC view that growth is weaker than expected and hence requires support from the 
monetary authority. 
 
The second view is on inflation, which is still unchanged at 5.1% for the year. This may have to 
be scaled up given that a major concern today has been the increase in global commodity 
prices, which is not just metals but also oils--edible and fuel. The World Bank has spoken of 
sharp increases this year, which has already been witnessed in the WPI last month (though 
admittedly the low base played its role). There is also a bet that the food prices will remain 
stable with a good monsoon forecast. 
 

Third, is on liquidity. This has been a major driving factor in the system with different liquidity 
inducing measures being announced even in May. The RBI has kept up the pace with the 
measures announced this time, too. A flag that needs to be raised is that the special long-term 
repo operation (SLTROs) have not elicited a response from the banks as only Rs 400 crore was 
picked up in the first auction. There is an addition of Rs 15,000 crore for the high contact 
sectors like hotels, tourism etc., which is very much required and more likely to be successful as 
this segment has been buffeted twice. As most would fall in the SME category, this will be 
useful. 
 
The second phase of the government securities acquisition programme (GSAP 2.0) was more or 
less on expected lines, as the RBI will continue to buy more paper to support the system. 
Interestingly, the government would also be borrowing around Rs 1.5 trillion more this time to 
compensate states for shortfalls in GST collections. Hence the total of Rs 2.2 trillion of GSAPs in 
H1 will help to support this operation. 
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On liquidity, the RBI appears to be persevering with its dual objectives. The first is to keep the 
system in surplus even after meeting all requirements from borrowers. This has been done 
successfully all through the last year and this year so far given the large daily flows to the 
reverse repo auctions. The other is to actually work on the yields curve to ensure that it 
remains well behaved. This also means that yields will remain low which serves the 
government’s interest as there is a large borrowing programme that has to be facilitated this 
year. These measures will definitely meet this objective. The 10-years bond yield will hence 
continue to be in the region of 6%. 

 

Index Value Weekly % 

BSE Oil & Gas 17,133.80 5.1 

BSE SmallCap 24,248.44 2.9 

BSE FMCG 13,078.44 0.6 

BSE Mid Cap 22,511.70 3.5 

BSE Healthcare 24,768.66 1.1 

BSE Capital Goods 23,258.99 3.2 

BSE Bankex 39,979.54 0.4 

BSE Auto 23,946.30 1.8 

BSE Power 2,887.26 3.4 

BSE Sensex 30 52,033.54 1.2 

BSE IT 27,403.47 -0.9 

BSE Metals 19,092.63 3.0 

 
 INR % Var 

Gainers   

ONGC Ltd 125.70 11.88% 

Indiabulls Housing Finance 243.25 8.81% 

Adani Ports & SEZ Ltd 833.60 7.40% 

Bajaj Finance 5989.70 6.75% 

GAIL India 162.85 6.47% 

Losers     

Mahindra & Mahindra 804.00 -4.95% 

ITC 208.50 -2.07% 

Infosys 1381.45 -1.68% 

IndusInd Bank 1008.15 -1.10% 

HCL Technologies 936.80 -0.60% 

 
 



 
 
 

   

                                                                                                                                                                   Page 3 / 11 

 

 

Maruti Suzuki India Ltd: Monthly Sales For May 2021 

Maruti Suzuki India Limited posted total sales of 46,555 units in May 2021. Total sales in the 
month include domestic sales of 33,771 units, sales to other OEMs 1,522 units and exports of 
11,262 units. In May 2021, the Company shut production from 1st May through 16th May so as 
to divert oxygen from industrial use for medical purposes. In May 2020, the Company 
witnessed production disruption owing to lockdowns. Since neither of the two months had 
normal production, the sales volume of May 2021 are not comparable with May 2020 

Mahindra & Mahindra Ltd: Monthly Sales For May 2021 

Mahindra Auto Sector sells 17447 vehicles in May 2021. Mahindra & Mahindra Ltd. (M&M Ltd.), 
part of the USD 19.4 billion Mahindra Group, today announced that its overall auto sales 
(passenger vehicles+ commercial vehicles+ exports) for the month of May 2021 stood at 17447 
vehicles. In the Utility Vehicles segment, Mahindra sold 7748 vehicles in May 2021. The 
Passenger Vehicles segment (which includes UVs, Cars and Vans) sold 8004 vehicles in May 
2021. 

 According to Veejay Nakra, Chief Executive Officer, Automotive Division, M&M Ltd., “We are 
seeing a strong growth momentum for our entire product portfolio. The Thar is clocking robust 
bookings, despite extended waiting periods. XUV300 has been a tremendous success and 
continues to see strong demand. Our power brands (Scorpio and Bolero) continue to do well. 
With the cases coming down and gradual opening up of markets, we foresee strong demand 
rebound. We are working closely with our supplier partners to manage supply chain issues 
and meet the market demand.” 

Mahindra’s Farm Equipment Sector Sells 22843 Units in India during May 2021. Mahindra & 
Mahindra Ltd.’s Farm Equipment Sector (FES), a part of the USD 19.4 billion Mahindra Group, 
today announced its tractor sales numbers for May 2021, which indicate a clear growth path in 
the upcoming season. Domestic sales in May 2021 were at 22843 units, as against 24017 units 
during May 2020. Total tractor sales (Domestic + Exports) during May 2021 were at 24184 units, 
as against 24341 units for the same period last year. Exports for the month stood at 1341 units. 

Commenting on the performance, Hemant Sikka, President - Farm Equipment Sector, Mahindra 
& Mahindra Ltd. said, “We have sold 22843 tractors in the domestic market during May 2021. 
In May, COVID spread in rural markets led to stringent lockdowns, leading to deferment of 
tractor purchase and limited operations at dealerships. While state specific lockdowns and 
localized restrictions continue, it is heartening to see the Covid cases reducing sharply. This is 
leading to sharp improvement in farmer sentiments and green shoots of recovery are visible, 

Currency Value Weekly % Commodity INR Weekly % GoI Bond Yield Weekly %

 $/INR 73.58 1.0 Crude (1 barrel) 4,761.00 2.3 10-year 6.18 3

 €/INR 88.89 1.0 Gold (10 gm) 47,676.00 0.5 5-year 5.71 2

 £/INR 102.33 1.4 Silver (1 kg) 71,509.00 -1.8 1-year 3.93 1.5

 ¥*/INR 0.67 0.0 Copper (1 kg) 778.00 0.3

* per 100 Yen Aluminium (1 kg) 201.00 0.6
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especially since the last week, as farmers start preparing their land for upcoming Kharif crop 
season. A bumper Rabi harvest, record procurement, food prices holding up, gradual opening 
up of Mandis and expectations of a normal monsoon will pave the way for growth in the 
upcoming season. In the exports market, we have sold 1341 tractors with a growth of 314% 
over last year.” 

Escorts Ltd - Monthly Sales for May 2021 

Escorts Ltd Agri Machinery Segment (EAM) in May 2021 sold 6,423 against 6,594 tractors sold in 
May 2020. Domestic tractor sales in May 2021 was at 6,158 tractors as against 6,454 tractors in 
May 2020. Our country is going through some tough times and slowdown in demand is seen 
due to impact of COVID-19 in the rural parts impairing movement of customers and smooth 
operations of our dealerships. The ground situation has somewhat eased in the last few days 
of the month, and we expect return to normalcy soon. In the medium term, we see rural 
sentiment to be strong, on account of all positive macroeconomic factors viz. prediction of a 
good monsoon, high crop production and better support by Government on crop prices. 
Inflation continues unabated and remains a worry. Export tractor sales in May 2021 was at 
265 tractors against 140 tractors sold in May 2020, registering a growth of 89.3%.” 

Escorts Ltd. Construction Equipment Segment (ECE) in May 2021 sold 155 machines and 
registering a growth of 55 percent against 100 machines sold in May 2020. The Industry was 
majorly impacted due second wave of COVID 19 pandemic, health concerns due to ferocious 
spread, shifting priority to safety of self & family, poor collections & hence availability of 
liquidity at various levels leading to low lending and local lockdown restrictions in different 
states, all this has severely impacted on-ground execution of infrastructure work. In last few 
days Production is also adversely impacted due to the shortage of certain critical items, 
including industrial oxygen. We are watching the on-ground situation closely and believe that 
like last year, going forward industry may see a pent-up demand post monsoon season lead by 
strong rebound in the road and infra sector fuelled by liquidity infusion by banks and NBFCs. 
Commodity price rise continues to be worry. 

Hero Motocorp Sells 1.83 lakh units of motorcycles and scooters in May 2021 

Sales in the month of May’21 were adversely impacted due to the closure of plant operations in 
view of the escalation in the spread of the Coronavirus in the country. In keeping with its 
commitment to ensure the safety and welfare of its people, Hero MotoCorp proactively halted 
operations at all of its manufacturing facilities across the country on April 22. Three of the 
plants - located in Gurugram, Haridwar and Dharuhera - resumed single-shift operations on 
May 17, followed by the other three located in Neemrana, Halol and Chittoor on May 24. 

ITC – Presentation Highlights 

Cigarettes  

The onset of COVID-19 pandemic in March 2020 and the subsequent lockdowns and restrictions 
imposed to curb its spread, caused unprecedented disruption across the value chain with 
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manufacturing and sales operations coming to a virtual standstill. Manufacturing operations 
were resumed in mid-May immediately upon receipt of requisite permissions; the Business 
swiftly ramped up production and availability of its brands across markets, while ensuring the 
highest standards of hygiene and safety protocols across all nodes of operations. Supply chain 
operations were re-configured and re-aligned to service market requirements through 
proactive planning leveraging digital technologies and agility in execution amidst a 
dynamicenvironment. The imposition of localized lockdowns in several regions towards the end 
of June 2020, restricted hours of convenience store operations and temporary disruptions in 
certain wholesale markets impacted the recovery momentum in the second quarter. The 
Business strengthened direct reach in target markets across all traditional trade channels and 
augmented the stockist network to service rural and semi-urban markets efficiently. With 
easing of restrictions and improvement in mobility from September 2020 onwards, the Business 
recovered progressively over the remainder of the year to reach nearly pre-Covid levels 
towards the close of the year. 

 Notwithstanding the extremely challenging operating landscape and the headwinds faced 
during the year under review, the Company sustained its leadership position in the cigarette 
industry through its unwavering focus on nurturing a portfolio of world-class products anchored 
on superior consumer insights, robust innovation pipeline and superior product development 
capabilities. Several new variants were introduced during the year to cater to the continuously 
evolving consumer preferences and to ensure the future readiness of the product portfolio. 
These include the launch of innovative offerings such as ‘Gold Flake Neo’, ‘Classic Connect’, 
‘American Club Clove Mint’, ‘Gold Flake Indie Mint’ and ‘Capstan Fresh Flavour’. Refreshed 
packs were also introduced for several ‘Navy Cut’ variants. The Business also expanded its 
presence in strategic markets with the launch of differentiated offerings to fortify the portfolio 
across segments. 

Punitive taxes on the legal cigarette industry have resulted in rapid growth in the illicit cigarette 
trade, making India the 4th largest illicit cigarette market globally as per Euromonitor 
estimates. This dubious distinction has arisen on the back of punitive taxation of cigarettes over 
the years that has created extremely attractive tax arbitrage opportunities for unscrupulous 
players indulging in illicit cigarette trade. While legitimate cigarette industry volumes have 
declined consistently over the last decade, illicit cigarette trade volumes in contrast have 
grown rapidly during the same period, accounting for about one-fourth of the domestic 
industry and making India one of the fastest growing illicit cigarette markets in the world. 
The steep increase in cigarette taxes with effect from 1st February, 2020, has provided further 
fillip to the large and rapidly growing illicit cigarette trade in the country. 

FMCG-Others  

Following the outbreak of the pandemic, there was heightened demand for high quality 
products anchored on the vectors of hygiene, health, wellness and immunity. ‘At-home’ 
consumption surged even as ‘out-of-home’ consumption was severely impacted due to mobility 
restrictions. There was a marked preference for larger pack formats as consumers sought to 
reduce frequency of purchase. Heightened concerns on hygiene and safety also manifested in 
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consumers’ preference for trusted brands. Consequently, staples, noodles, biscuits, dairy 
products, sanitizers, hand wash, floor cleaners, etc. witnessed robust demand during the first 
half of the year. On the other hand, discretionary categories and those with relatively higher 
salience of ‘out-of-home’ consumption saw contraction in sales. Demand for staples and 
convenience foods normalised during the second half of the year as consumers broadened their 
purchase assortment along with lower ‘at-home’ consumption on the back of progressive 
easing of restrictions and increased mobility. Demand for health & hygiene products, on the 
other hand, remained elevated through the year even as the pace of growth moderated as 
compared to the first half of the year. As the year progressed, discretionary and ‘out-of-home’ 
consumption products witnessed smart recovery buoyed by pent-up demand and increased 
availability across channels. 

Motherson Sumi Systems Ltd – Presentation Highlights 

• Robust performance by Motherson Sumi Systems Ltd., as Quarterly Revenues cross 
Rs.17,500 crore mark in second consecutive quarter, PAT is up by 290% 

• Sustained recovery in SMRPBV metrics. 

• Recovery also reflected in normalized activity in H2 

• Optimising Capex and improved efficiency helped generate free cash 

• Strong industrial recovery has led to rebound in revenue and sustained profitability 

• Q4 net debt levels largely unchanged from Q3 despite higher capex spend 

• Volumes for commercial vehicles have been slow to recover, thus impacting 
performance of linked companies in FY21. 
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Heidelberg Cement India Limited, formerly known as Mysore Cements Limited (MCL), operates 
three plants located at Damoh (Madhya Pradesh), Jhansi (Uttar Pradesh) and Ammasandra 
(Karnataka) with an installed cement manufacturing capacity of 5.4 MTPA. The company's 
flagship cement brand is 'mycem'. 
 
The Company operates three plants located at Damoh (MP), Jhansi (UP) and Ammasandra 
(Karnataka) with an installed cement manufacturing capacity of 5.4 MTPA. During FY18, the 
Company produced 4.6 million tonnes of cement registering a growth of 3.7 percent over FY17. 
4.7 million tonnes of cement was sold registering an increase of 4.0 percent in volume terms. 
The capacity utilization stood at 85.3 percent in FY18 against the industry average of ~65 
percent. The power generated by Waste Heat Recovery Power Plant (WHRPP) substituted grid 
power and thus enabled the Company to reduce its power cost. 
 
During Q4FY21 Performance 
 

• Volume increased by c. 15% y/y driven by increased demand and base effect of national 
lockdown for a week in Mar'20O.  

• On a per tonne basis, gross realization decreased marginally, and total operating cost 
(incl. freight) increased by 1.9% y/y mainly due to higher fuel and packaging cost. The 
increase in operating cost was offset by increase in other income mainly pertaining to 
SGST incentive from Govt. of Madhya Pradesh.  

• The Company reported EBITDA per tonne of Rs 1,215 per tonne, an increase of 4% as 
compared to Mar'20Q.  

• The Company reported more than double the its Profit After Tax mainly due to reversal 
of net deferred tax liability.  

• As approved by the shareholders, completed the disbursement of inter corporate loan 
of Rs 1,500 Million to Zuari Cement Limited. 

 
 

HEIDELBERG CEMENT LTD                                    BUY 
CMP: 251                   Target: 291 |Upside Potential: 16% | Time Horizon: 12 Months 
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During FY21 (Apr'20 - Mar21):  
 

• The Company sold a volume of c.4.5 Million tonnes, decrease of c.5% y/y mainly due to 
nation-wide lockdown in the 1 st quarter of FY2020-21 to contain the impact of COVID-
19 pandemic. 

• On a per tonne basis, gross realization increased by 1. 7% as compared to 2.9% increase 
in total operating cost (incl. freight) resulting in highest ever EBITDA of, 1,129 per 
tonne, an increase of 0.7% as compared to FY20.  

• Hardening of fuel prices was partially offset by power generation from Waste Heat 
Recovery System (WHRS).  

Particulars Quarter 

Ended 

31.03.2021

Quarter 

Ended 

31.12.2020

Quarter 

Ended 

31.03.2020

Year Ended 

31.03.2021

Year Ended 

31.03.2020

Revenue From Operations

Revenue From Operations 581.20 592.45 509.29 2092.66 2157.64

Other Operating Income 18.70 2.82 0.48 24.01 11.98

Total Revenue From Operations 599.90 595.27 509.77 2116.67 2169.62

Other Income 14.77 11.78 17.02 46.46 52.73

Total Income 614.67 607.05 526.79 2163.13 2222.35

Expenses

Cost Of Materials Consumed 108.39 102.32 87.87 368.55 383.59

Changes In Inventories -16.97 16.58 -12.09 3.92 5.06

Employee Benefit Expenses 37.59 31.97 33.95 127.34 131.19

Power & Fuel 150.54 141.60 111.86 488.02 473.60

Freight & Forwarding 81.03 76.69 68.95 277.37 287.90

Other Expenses 87.22 105.90 91.89 344.83 360.49

Total Expenses 447.80 475.06 382.43 1610.03 1641.83

Operating Profit 166.87 131.99 144.36 553.10 580.52

Operating Profit Margin % 27.1 21.7 27.4 25.6 26.1

Finance Costs 9.15 12.38 16.25 50.85 73.85

Depreciation & Amortisation 27.47 27.83 27.53 111.03 108.61

Profit Before Tax 130.25 91.78 100.58 391.22 398.06

Tax Expense

Current Tax 23.06 20.26 17.28 72.93 69.17

DeferredTax -32.75 7.90 17.01 3.34 60.82

Net Profit After Tax 139.94 63.62 66.29 314.95 268.07

Paid Up Equity Share Capital 226.62 226.62 226.62 226.62 226.62

O/S Shares 22.66 22.66 22.66 22.66 22.66

Earnings Per Share 6.18 2.81 2.93 13.90 11.83

Heidelberg Cement India Ltd- Profit & Loss Account
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• The Company has repaid second instalment of its Non-Convertible Debentures oft 1,250 
million. The interest-bearing outstanding debt has reduced tot 1,200 million as at Mar 
31, 2021.  

• The Company in its plant at Madhya Pradesh has made progress on its ESG Projects e.g. 
installation of Alternate Fuel and Raw Material Project and Solar Power Project albeit 
with some delays due to COVID19 restrictions 

 
FY 21 Key Developments 
 

• Capacity utilization of c. 72% in a difficult year  

• Continues to produce 100% blended cement  

• Dependence on grid power reduced to 63%, share of green power >22%  

• EBITDA of ₹ 1,129 per tonne, +1% y/y  

• Progressed on ESG Projects - Solar Power and Alternate Fuels  

• Repaid 2nd tranche of NCD ₹ 1.25 billion  

• Cash and bank balance exceed borrowings  

• Continue to operate on negative net operating working capital  

• Board recommended Dividend of ₹ 8 per share 
 
 
Valuation 
 
We expect Heidelberg to report revenues of Rs 2275 crore for FY21. The Net Profit After Tax is 
expected to be Rs 330 crore. The Earnings Per Share works out to Rs 14.56. The EPS of Rs 14.56 
which when discounted 20 times translates into a target price of Rs 291 per share implying an 
upside of 16% from current levels. 
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DISCLAIMERS AND DISCLOSURES- 

Latin Manharlal Securities Private Limited (CIN-U67120MH1997PTC110873) and its affiliates are a full-
service, brokerage, investment banking, investment management, and financing group. Latin Manharlal 
Securities Private Limited (LMSPL) along with its affiliates are participants in virtually all securities 
trading markets in India. LMSPL was established in 1997 and is one of India's leading brokerage and 
distribution house. LMSPL is a corporate trading member of Bombay Stock Exchange Limited (BSE), 
National Stock Exchange of India Limited (NSE), MCX Stock Exchange Limited (MCX-SX). LMSPL along 
with its subsidiaries offers the most comprehensive avenues for investment sand is engaged in the 
businesses including stock broking (Retail), commodity broking, depository participant, insurance 
broking and services rendered in connection with distribution of primary market issues and financial 
products like mutual funds, fixed deposits.  
 
LMSPL is under the process of seeking registration under SEBI (Research Analysts) Regulations, 2014. 
LMSPL hereby declares that it has not defaulted with any stock exchange nor its activities were 
suspended by any stock exchange with whom it is registered in last five years. 
 
LMSPL offers research services to clients as well as prospects. The analyst for this report certifies that all 
of the views expressed in this report accurately reflect his or her personal views about the subject 
company or companies and its or their securities, and no part of his or her compensation was, is or will 
be, directly or indirectly related to specific recommendations or views expressed in this report. 
 
Other disclosures by Latin Manharlal Securities Private Limited (Research Entity) and its Research 

Analyst under SEBI (Research Analyst) Regulations, 2014 with reference to the subject company(s) 

covered in this report-: 

LMSPL or its associates may have financial interest in the subject company. 
Research Analyst or his/her relative’s financial interest in the subject company. (NO) 
 
LMSPL or its associates and Research Analyst or his/her relative’s does not have any material conflict of 
interest in the subject company. The researches Analyst or research entity (LMSPL) have not been 
engaged in market making activity for the subject company. 
 
LMSPL or its associates may have actual/beneficial ownership of 1% or more securities of the subject 
company at the end of the month immediately preceding the date of publication of Research Report. 
Research Analyst or his/her relatives have actual/beneficial ownership of 1% or more securities of the 
subject company at the end of the month immediately preceding the date of publication of Research 
Report:(NO) 
 
LMSPL or its associates may have received any compensation including for investment banking or 
brokerage services from the subject company in the past 12 months. LMSPL or its associates may have 
received compensation for products or services other than investment banking or brokerage services from 
the subject company in the past 12 months. LMSPL or its associates may have received any compensation 
or other benefits from the Subject Company or third party in connection with the research report. Subject 
Company may have been client of LMSPL or its associates during twelve months preceding the date of 
distribution of the research report and LMSPL may have co-managed public offering of securities for the 
subject company in the past twelve months. 
 
 
The research Analyst has served as officer, director or employee of the subject company: (NO) 
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LMSPL and/or its affiliates may seek investment banking or other business from the company or 
companies that are the subject of this material. Our salespeople, traders, and other professionals may 
provide oral or written market commentary or trading strategies to our clients that reflect opinions that 
are contrary to the opinions expressed herein, and our proprietary trading and investing businesses may 
make investment decisions that may be inconsistent with the recommendations expressed herein. In 
reviewing these materials, you should be aware that any or all of the foregoing, among other things, may 
give rise to real or potential conflicts of interest including but not limited to those stated herein. 
Additionally, other important information regarding our relationships with the company or companies 
that are the subject of this material is provided herein. This report is not directed to, or intended for 
distribution to or use by, any person or entity who is a citizen or resident of or located in any locality, 
state, country or other jurisdiction where such distribution, publication, availability or use would be 
contrary to law or regulation or which would subject LMSPL or its group companies to any registration 
or licensing requirement within such jurisdiction. Specifically, this document does not constitute an offer 
to or solicitation to any U.S. person for the purchase or sale of any financial instrument or as an official 
confirmation of any transaction to any U.S. person. Unless otherwise stated, this message should not be 
construed as official confirmation of any transaction. No part of this document may be distributed in 
Canada or used by private customers in United Kingdom. All material presented in this report, unless 
specifically indicated otherwise, is under copyright to LMSPL. None of the material, nor its content, nor 
any copy of it, may be altered in any way, transmitted to, copied or distributed to any other party, 
without the prior express written permission of LMSPL . All trademarks, service marks and logos used in 
this report are trademarks or registered trademarks of LMSPL or its Group Companies. The information 
contained herein is not intended for publication or distribution or circulation in any manner whatsoever 
and any unauthorized reading, dissemination, distribution or copying of this communication is 
prohibited unless otherwise expressly authorized. Please ensure that you have read “Risk Disclosure 
Document for Capital Market and Derivatives Segments” as prescribed by Securities and Exchange Board 
of India before investing in Indian Securities Market. In so far as this report includes current or historic 
information, it is believed to be reliable, although its accuracy and completeness cannot be guaranteed. 
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