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Macro / Political Commentary 

Several macroeconomic indicators over the last few days indicate that the Indian economy is 
getting back on track at a faster-than-expected pace.Higher tax collection in October, with 
goods and services tax (GST) collections crossing ₹1 trillion mark for the first time this fiscal 
year, exponential growth in digital payments via unified payments interface (UPI), rise in power 
demand, increasing foreign direct investment and railway freight loading, are some of the 
indicators, signalling a recovery in economic growth 
 
There is a sustainable development of demand in oilfields, inputs purchased for manufacturing 
is rising, steel and other sectors are witnessing export growth and demand, rail freight 
increased in October by 15% despite stoppage of railways in certain places, Q2 (July-
September) showed growth in profits of listed companies.  
 
Meanwhile, the finance ministry in its monthly economic report said that India is poised to 
recover at a fast pace and reach pre-covid levels by the end of the year, barring the incidence of 
a second wave that may be triggered by people not adhering to social distancing. The 
continuous improvement in forward-looking RBI indices of consumption and business 
sentiment for the next year augurs hope of a strong economic rebound. 
 
Urging global investors to invest in India, Prime Minister Modi on Thursday said the 
government will do “whatever it takes to make India the engine of global growth resurgence”. 
Stating that he is conscious of investors’ requirement for safe, long-term returns, Modi said the 
government is finalising a master plan for connectivity infrastructure with an investment target 
of $1.5 trillion under the National Infrastructure Pipeline. The government has already 
undertaken several policies like GST, lowering the corporate tax, incentive scheme for new 
manufactures, new labour laws, ease of doing business and production linked incentives 
 
We have an ambitious plan to invest $1.5 trillion under the National Infrastructure Pipeline. A 
pioneering multi-modal connectivity infrastructure master plan is being finalised. India has 
embarked on a massive infrastructure building spree of highways, railways, metros, water-
ways, airports across the country. We are building millions of affordable houses for the neo-
middle class. We want investments not just in big cities but smaller cities and towns too 
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Banks Shine in Trade 
 

Index Value Weekly % 

BSE Oil & Gas 12352.52  1.9  

BSE SmallCap 15210.22  2.2  

BSE FMCG 11144.81  2.0  

BSE Mid Cap 15392.67  3.2  

BSE Healthcare 19669.88  1.8  

BSE Capital Goods 14818.43  4.7  

BSE Bankex 30485.44  11.4  

BSE Auto 18070.77  3.0  

BSE Power 1769.73  2.7  

BSE Sensex 30 41703.03  5.4  

BSE IT 21536.81  2.2  

BSE Metals 8667.06  5.7  

 
IndusInd & SBI lead the way 
 

Gainers     

IndusInd Bank 737.25 25.9% 

SBI 219.20 15.8% 

Bajaj Finance 3784.00 14.4% 

Bajaj Finserv 6296.60 13.0% 

ICICI Bank 441.85 12.5% 

Losers     

UPL 422.20 -6.9% 

Bharti Infratel 179.45 -3.3% 

Reliance Industries 2033.60 -1.0% 

Vedanta 94.95 -1.0% 

Yes Bank 12.30 -1.0% 
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Currency Value 
Weekly 

%  Commodity INR 
Weekly 

%  

GoId 
Bond Yield 

Weekly 
% 

 $/INR 74.20 0.1  Crude (1 barrel) 
          

2,835  4.2  10-year 5.87 -0.2 

 €/INR 87.84 0.9  Gold (10 gm) 
        

52,156  3.2  5-year 5.14 -0.5 

 £/INR 97.28 0.8  Silver (1 kg) 
        

64,889  7.2  1-year 3.47 0.0 

 ¥*/INR 0.72 1.4  Copper (1 kg) 
              

533  0.8     
* per 
100 Yen    

Aluminium (1 
kg) 

              
156  3.3     

           
 
Sun Pharma – Q2 Results Update 
 

• Consolidated sales from operations at Rs. 8,459 crores, growth of 6% over Q2 last year 
and up by 13% over Q1FY21. 

• India sales at Rs. 2,531 crores, growth of 1% over Q2 last year and up by 6% over 
Q1FY21 / Sale of branded formulations in India for Q2FY21 was Rs. 2,531 crores, up by 
1% over Q2 last year and up by 6% over Q1FY21, accounting for 30% of total sales. For 
the first half, sales were at 4,920 crores, up by 2% over same period last year. 

• US finished dosage sales at US$ 335 million, flat over Q2 last year and up by 19% 
compared to Q1FY21  

• Emerging Markets sales at US$ 210 million, up by 4.5% over Q2 last year and up by 21% 
over Q1FY21  

• Rest of World sales at US$ 178 million, growth of 10% over Q2 last year and up by 31% 
compared to Q1FY21  

• R&D investments at Rs. 613 crores (7.2% of sales) compared to Rs. 488 crores (6.1% of 
sales) for Q2FY20 and Rs. 421 crores (5.6% of sales) for Q1FY21  

• EBITDA at Rs. 2,099 crores, up by 30% over Q2 last year, with resulting EBITDA margin 
of 24.8%. Sequentially, EBITDA was up 22% with EBITDA margin improvement of 170bps 
and was driven by gradual recovery in overall business coupled with control on 
expenses, despite higher R&D spending and forex losses.  

• Adjusted net profit for Q2 was Rs. 1,590 crores, up by 49% over Q2 last year, with 
resulting net profit margin of 18.8%. Compared to Q1FY21 adjusted net profit was up 
39%. Reported net profit for Q2FY21 was at Rs. 1,813 crores, up by 70% over Q2 last 
year. 
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Escorts – Q2 Results Update 
 

• Tractor Sales up by 23.8% at 24,441 units 

• Construction Sales down by 13.1% at 821 units 

• Railway division sale up by 26.4% 

• Operating leverage in both tractor and railway equipment division 

• NPD contribution in railway up to 58.4% as against 42.3% LY 

• Strategic Collaboration with Kubota Update 

• Contract Manufacturing for Escorts and Kubota Product / Production started for 
Kubota tractors in Q2FY21 

• Escorts Products offering under Joint Branding “E Kubota” to Global market 
 
Dabur – Q2 Results Update 
 

• Dabur India Q2 2020-21 FMCG Revenue Surges 19.8% / Reports 16.8% Volume Growth 

• Dabur ended Q2 2020-21 with a 13.7% growth in Consolidated Revenue at Rs 2,516 
Crore, up from 2,212 Crore a year earlier. This is the highest Revenue growth reported 
by the Company in the last couple of years 

• Dabur India Ltd reported a strong growth in its performance for the second quarter of 
2020-21, backed by sustained efforts in driving demand for its Ayurvedic Healthcare, 
Hygiene and Nutrition products, coupled with strong innovation to meet the emerging 
consumer needs in the wake of the COVID pandemic 

• Healthcare, particularly the portfolio of our immunity-boosting products, continues to 
be the outperformer for Dabur. This is also in line with our strategy of focusing on the 
Consumer Health categories. 

• The Home & Personal care business also reported a recovery, growing by high single 
digits, while the domestic Foods Business saw a strong revival with in-home 
consumption returning to near normal levels. 

• The Health Supplements business for Dabur reported a 70.8% growth during Q2 of 
2020-21. The Ayurvedic OTC range grew by over 56% while the Ayurvedic Ethicals 
business ended Q2 with an over 26% growth. While the traditional Skin Care business 
continued to face headwinds, the strong demand for our newly launched Personal 
Hygiene products range helped the overall category end the quarter with an over 38% 
growth. 

 
Birla Corp – Q2 Results Update 
 

• Birla Corporation registers highest ever quarterly EBITDA and cash profit in Q2FV21, net 
profit up 88.6% 

• Recovery in cement demand in Birla Corporation Limited's key markets was better than 
expected. This was largely on account of demand for rural housing and government 
spending on rural infrastructure. 
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• Birla Corporation Limited has continuously focused on cost rationalization and 
managed to bring down expenses for the September quarter by as much as 4% 
compared with the same period last year.  

• The company was able to substantially rationalize power, fuel and finance costs, while 
scaling back discretionary expenditure such as on advertising and marketing. 

• During the September quarter, rural. retail and independent home builder segments 
boosted cement demand in the northern, central and eastern Indian markets. A steady 
ramp up in demand is being witnessed from the infrastructure sector as well, as migrant 
workers return to works. 

• Birla Corporation continued to focus on sales of premium and blended cement. 

• Share of premium cement in sales through the trade channel was scaled up to 48% for 
the September quarter as against 41 % in the same period a year earlier. For the six 
months till 30 September, the share of premium cement was 46% compared with 38% in 
the previous year. 

• Information technology was extensively used to remotely connect with trade channel 
influencers and independent home builders in line with the company's strategy of 
helping consumers with smart construction ideas 

• Birla Corporation has decided to bring back on track its Rs 250-crore capacity 
expansion project at Kundanganj, which, in May, was put on hold due to uncertainties 
over cement consumption. 

 
Ramco Cement: Q2 Results Update 
 

• During the quarter year ended 30-9-2020, the sale of cement for the company is 2.21 
million tons, compared to 2.72 million tons in the corresponding period of the previous 
year with a de-growth of 19%. 

• Even though, the company has grown in eastern markets, heavy rains affected the 
growth rate in those markets. However, the demand is expected to pick up in the 
coming quarters. 

• Blended EBIDTA per ton for the quarter ended 30-9-2020 is Rs.2,035/- as against 
Rs.1,118/- during the previous corresponding period. 

• During the current quarter, the stability in cement prices, improved sale of its flagship 
products and premium products in trade segment have played out well for overall 
improvement of realisations. 

• The variable cost for the current quarter has come down due to lower fuel cost and 
improvement in blending ratio 

• With commencement of WHRS operations of 9 MW in Jayanthipuram in Sep 2020 and 
another 9 MW WHRS is also getting ready for commissioning during Q3 in 
Jayanthipuram augurs well for further cost reduction in the coming quarters. 
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Dalmia Bharat: Q2 Results Update 
 

• Sales Volume increased 7% YOY to 4.8MnT 

• Cement EBITDA margin increased 900 bps to 30% / Highest ever quarterly EBITDA at 
702Cr 

• PAT increased six folds to Rs. 232Cr 

• Achieved a Net Debt to EBITDA at 0.87 

• Repaid Gross Debt Rs. 246Cr (Rs. 754Cr in H1’21) 

• Acquisition of Murli Industries completed 

• The company achieved a volume growth of 7% YOY on the back of demand from Rural 
segment and pickup in Government’s infrastructure and low cost housing projects.  

• The Eastern states continued to outperform with green shoots of demand revival 
visible in South in the latter part of the quarter. 

• We accomplished an increase of 40% YOY in EBITDA/T at Rs. 1457 due to a conscious 
and continuous containment of both variable & fixed costs. 

 
JK Lakshmi Cement Ltd: Q2 Results Update 
 

• JK Lakshmi cement posted a 75% jump in profit to Rs. 80. 80 crore in Jul-Sept. 20 over 
Rs. 46. 05 crore in Jul-Sept. 19 on the back of reduction in cost and higher volume.  

• Company achieved 12% higher turnover of Rs. 1044. 77 crore in JulSept. 20 as against 
Rs. 935.48 crore in Jul-Sept. 19 

• The company's concerted efforts to improve efficiencies, better product mix and 
reduction in logistic costs enabled the Company to push its profitability up. 

• Softening in Pet-Coke prices helped the Company to improve the margins 

• The progress on the Waste Heat Recovery Unit III Project at Sirohi is as per schedule and 
will be commissioned by Jul. 21 Company's subsidiary Udaipur Cement Works Limited is 
expanding its cement capacity by 2. 5 million tonnes which is likely to be commissioned 
in Oct-Dec. 23.  

• On completion of this expansion, consolidated capacity ofJKLC and UCWL will enhance 
to 16.4 million tonnes 

 
KEC International: Q2 Results Update 
 

• KEC delivers robust Revenue growth of 16% in Q2FY21 

• Significant reduction in Interest cost by 80 bps for the quarter 

• Strong Order Book + L1 of ~Rs. 23,000 crore 

• Strengthened order book in International T&D with large orders in Middle East and 
Africa 

• Railways expanded its presence in the technologically enabled areas of urban infra 
with an order of metro electrification works 

• Civil secured breakthrough orders in the Flue Gas Desulfurization (FGD) and Warehouse 
space 
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• Smart Infra forayed in Defence segment 

• All 220+ projects under operation barring intermittent localized issues 

• Labour strength back to pre COVID levels 
 
SRF: Q2 Results Update 
 

• The consolidated revenue of the company increased 21% from ₹1,738 crore to ₹2,101 
crore in Q2FY21 when compared with Corresponding Period Last Year (CPLY) 

• Had an outstanding quarter by all standards led by our Packaging Films and Specialty 
Chemicals businesses 

• Going forward, the margins of the Packaging Films Business will soften 

• The Chemicals Business reported an increase of 30% in its segment revenue from ₹678 
crore to ₹881 crore during Q2FY21 over CPLY. The operating profit of the Chemicals 
Business rose 33% from ₹131 crore to ₹174 crore in Q2FY21 over CPLY. 

• The Specialty Chemicals Business reported a robust performance on the back of higher 
capacity utilization of dedicated and multipurpose plants, which led to better 
operating leverages and the expansion of overall margins. Sales of the 
Fluorochemicals Business remained muted owing to weak demand for refrigerants 
from the automobile and airconditioning segments and low prices of refrigerants 
globally 

• The Packaging Films Business reported an increase of 26% in its segment revenue from 
₹663 crore to ₹833 crore during Q2FY21 when compared with CPLY. 

• The Packaging Films Business performed exceedingly well with expanded margins 
when compared with CPLY, and better capacity utilizations post the commissioning of 
BOPET film capacities in Thailand and Hungary 

• The Technical Textiles Business reported an increase of 3% in its segment revenue from 
₹323 crore to ₹332 crore during Q2FY21 over CPLY. The operating profit of the 
Technical Textiles Business increased 140% from ₹21 crore to ₹50 crore in Q2FY21 over 
CPLY. 

• The Business delivered a healthy performance due to faster-than-expected recovery in 
the domestic tyre industry. Sales volume in the Nylon Tyre Cord Fabrics segment 
improved by ~25% when compared with CPLY. 
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Key Data Points 

Industry Textile 
CMP 755.30 

52 Week High/Low 784/312.35 

Shares O/S (Cr) 6.88 

Market Cap (Rs Cr) 5229.56 

EPS 39.47 

P/E 19.26 

P/BV 3.48 

Beta 0.77 

 

Overview 

▪ Driven by High Principled Values, KPR Mill is one of the largest vertically integrated, public 
limited – listed company with diversified business focus spanning across Yarn, Fabrics, 
Garments and White Crystal Sugar. KPR has earned a great deal of experience over the last 
40 years to produce an indelible mark in the textile landscape. 

▪  Manufacturing an impressive product range of textile varieties such as Readymade Knitted 
Apparel; Fabrics; Compact, Melange, Carded, Polyster and Combed Yarn, KPR Mill reaches 
out to global customers with diligence, superior quality and delivery excellence. 
 
Vision: 

▪  To ensure a strong presence in the global textile.  
▪  Market by focusing on quality and exceeding.  
▪  Customer and Stakeholder expectations. 

 
Mission: 

▪  Offer innovative, customized and value-added services to Customers. 
▪  Constantly upgrade technology and skill-sets to cater to the ever-changing needs of the 

Apparel and Textile industry. 
▪  Become a process-driven organization. 
•  Be an ethical, transparent and responsible Global Organization. 

 

 

KPR MILL LTD                                                          BUY 

CMP: 755.30          Target: 896 |Upside Potential: 18.65% | Time Horizon: 12 Months 
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Share Holding Pattern as on 30th Sept 2020  

Particulars Shares ( In Cr) 
Holdin

g % 

Promoters   5.14 74.70% 

Mutual Funds 1.09 15.90% 

FPI/FII 0.10 1.40% 

Public Non Institutional 0.55 8.00% 

Total 6.88 100% 

 

Public holdings more than 1% of the Total No.of Shares  
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KPR Mills Historical Share Price

Name of the Shareholder Total Shares Held 
Shares as % of Total No. of 

Shares 

L&T Conservative Hybrid Fund 4,384,882 6.37% 

Templeton India Equity Income Fund 2,284,729 3.32% 

Aditya Birla Sunlife Midcap Fund 1,022,341 1.49% 

Total  7,691,952 11.18% 
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Industry/Sector outlook:  

▪ The economic development of India is greatly dependent on export earning of Textile 
Industry. Textiles represent nearly 30% of the country’s total exports. Providing direct 
employment to over 45 million persons in the mill, power loom and hand loom sectors 
making it the biggest employer in the country after the agricultural sector. India is the 
world’s second-largest producer of textiles after China. It is also the world’s third-largest 
producer of cotton after China and the USA.  

▪  India’s total exports of textiles and apparel are expected to grow at a CAGR of 12.03% to 
reach $82 billion by 2021. At present, a third of India’s textile production is exported.   

▪  India is the world’s second-largest exporter of textiles and apparel, and the textile industry 
contributes significantly to the country’s economy, making up 7% of industry output, 2% of 
the national GDP, and 15% of the country’s total exports earnings.   

▪ The US and the European Union are the two largest markets for Indian textile exporters. 
With all the export promotion & development planning it is expected to grow to US$2,600 
billion by 2025. 

▪  However, the pandemic of COVID- 19 has affected all over the world economy. Due to 
Covid-19, The Indian Textile Industry fell as the yarn and ready-made garments exports fell 
by 90% during April as per the report. 

▪  Till the quarter of March, the export of ready-made garments declined by 16% and by April 
further to 91%. Whereas yarn exports fell about 30% during the quarter of March and 
further to 80-90% in April. China accounts for a third of India’s yarn export and Bangladesh 
which accounts for a fifth of India’s yarn export. Under the impact of Covid-19 garment, 
units were shuttered in these countries so, their imports declined, as a result, the Indian 
export of yarn and the ready-made garment fell according to the Crisil Research report. 

▪  The Indian Textile Market has struggled against its peer countries. Even during the Covid 
Pandemic & US China Trade War, the countries that benefited the most were Vietnam & 
Bangladesh. Will the Indian exports to US increase? Yes however not everything which was 
exported to US from China is coming to India. 

▪ In recent times, hygiene has become the most important factor. Textile industry will be 
benefited with this new opportunity. PPE kits, masks, disposable towels, disposable bed 
sheets etc. are new areas where Indian manufacturers can take the lead. There is a big 
export market for these products. India has become the second largest manufacturer for 
PPE kits with more than 600 certified companies for its manufacturing. 

▪  The Central government has announced many schemes to boost the economy, especially 
for small-scale sectors including textile industry. Government has allowed 100% FDI by 
automatic route in the textile sector, it is supposed to attract USD 140 Billion foreign 
investment in the coming years. Government is also moving with Integrated Textile Parks 
(SITP) and Technology Upgradation Fund (TUF). According to India Brand Equity Foundation, 
Twenty-one readymade garments manufacturing units in seven states were announced for 
modernization and boosting the economy of the textile sector. 
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Key Indicators: 

• SALES Growth: 17% (Y-o-Y) 
• Gross Margin: 40% 
• EBITDA Margin excluding Other Income: 20%  
• PAT Margin: 12%  

 
Q1 FY21 Result Update: 

▪  KPR Mill Ltd sales growth stood at 17% Y-O-Y to 941.92 Cr.  Revenue from Textile Segment 
grew by 21% YOY to 852.26 Cr. Revenue from Sugar De grew by 11% to 76.14 Cr on account 
of capacity expansion project which led to low utilization of capacity in Q2. 

▪ Revenue from domestic Market grew 18.45% YOY to 593.41 Cr. Revenues from Exports 
grew 13.50% YOY to 348.51 Cr. 

▪  Gross Profit Margin stood at 40%, a de growth of 356 Basis Points due to Higher Raw 
Material Cost. The raw material i.e Cotton has seen a sharp upmovement. During the initial 
Covid period, Cotton Candy fell to Rs 34000. Currently 1 Cotton Candy is Rs 41000. Cotton 
stock is held for 3-4 Months. During off season i.e March to October, quality of Cotton is 
poor. The new season Begins in November and the Company will start procuring Cotton 
November Onwards. 

▪ In spite of a 356 Basis point de Growth in Gross Margins,  EBITDA Margins excluding Other 
Income stood at 20%, a de growth of 120 Basis points on a Y-O-Y Basis on account of 
positive operating Leverage. 

▪ Net Profit stood at 112.54 Cr, a Y-O-Y growth of 3%.   
▪  The textile industry has been hit hard due to the Covid Pandemic. Priority of the company is 

to safeguard the interest of all the stakeholders. The operations of the company had been 
suspended for more than a month from 24th March 2020. From 6th May operations began 
with restricted workforce.  

▪  The company never faced any issue regarding migration of workforce. Feel at home 
accommodation and amenities including Higher Education, Vocational training, yoga, 
meditation, library, sports, swimming pool, etc were provided.  

▪  Sugar: Revenues from Sugar was down by 11% YOY on account of Capacity Expansion which 
led to stopping production for the entire quarter. Sugar Volume sold stood at 22000 Ton. Rs 
50 Cr was utilized from the accruals for Capacity Expansion. This led to Capacity expanded to 
10000 TCD & 130 KLPD. The revenue generated from Sugar was on account of unsold 
Inventory.  

▪  Fabric: Fabric capacity stands at 40000 MTPA. Revenue from Fabric Contributes 8% of the 
Total Revenue. Around 50% is captively consumed to produce value added products. 
Demand for fabric will increase as Lockdown restrictions ease. Current Capacity Utilization 
stands at 66%. There is yet high amount of unused capacity. Major Buyers include Knitted 
Apparel Export Manufacturers. Fabric Capacity Utilization stood at 66% with 6600 MT being 
produced. Fabric sales Volume for Q2 FY21 stood at 3600 MT with an Average Realization 
per ton of Rs 221. 

▪ Yarn: KPR is one of the largest Yarn Manufacturers in India. 30% of the Yarn is captively 
consumed to produce value added products. Revenue from Yarn contributes to 38% of the 
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Total Revenue. Yarn Capacity Utilization stood at 82%, with 20500 MT being produced. Yarn 
sales volume for Q2FY21 stood at 17600 MT with an average realization per Ton of Rs 202. 

▪  Garment: The company is bullish on their garment Business and expects it to grow in the 
years to come. Garment Capacity Utilization stood at 90% with 26M Units being produced & 
Garment Sales Volume for Q2 FY21 stood at 26M with an average realization per unit of Rs 
159. Revenue contributes 41% to total sales. Key export markets - Europe, Australia & USA. 
Garment Order Book for Q2 FY21 stands at 500 Cr. 

▪ Capacity Expansion Plans: KPR Mills Plans to expand their Garment Capacity near 
Coimbatore with a  capacity to produce 42 Million Garments per Annum, thus the total 
Capacity for Garments would reach to 157 Million Per Annum. The Capital expenditure that 
will be incurred is 250 Cr. This will be funded with a Debt/Equity Ratio of 3:1. The company 
is hopeful to begin the construction by December once all approvals are completed. The 
new capacity will lead to employment of around 5000 people. The expansion will be done 
through a new subsidiary in order to gain tax benefit. 

▪ The main Objective of the expansion is to meet the increasing demand from Existing and 
New Customers. The company has created a long term relationship with their customers. 
The Garment segment is already running at almost full capacity & they are unable to meet 
the needs of such clients. Most of their customers are large brands that are seeing great 
demand in Garment. This will generate revenue of 500-600 Cr at Full Capacity. Given the 
internal consumption of Yarn & Fabric, management expects increased sales in Higher Value 
Products which will lead to an EBITDA Margin of 22-23%. 

▪ Net Cash Generated from Operating Activities in H1FY21 stands at 545.10 Cr vs 474.01 Cr in 
H1FY20.  

▪ Cash & Cash Equivalents stands at 176.38 Cr. 
▪ Strategic Investment in Green Power :  

➢ Ability to maintain power cost through investment in Green Power. 

➢ 61.92 MW Wind Power & 40 MW Co-Gen. 

➢ Green power availability throughout the year. 

• The company has a strong client base:  

➢ More than 1,000 Customers for yarn & fabric. 

➢ Around 55 Top International Brands. 

➢ Exporting to over 60 Countries. 
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Q1 FY21 Results Highlights & Financial Performance  

 

Profit & Loss Statement for Q2 FY21  

Particulars Q2 FY21 Q2 FY20 YOY Change 

Total Revenue from Operations 941.92  808.04 17% 

Raw Material Cost 565.47  456.37  24% 

Gross Profit 376.45  351.67  7% 

Employee Cost 104.47  105.69  -1% 

Other Expenses 82.58  73.78  12% 

Operating Profit (Excl OI) 189.40  172.20  10% 

Operating Margin  20% 21%   

Depreciation 38.36 33.66  14% 

PBIT 151.04  138.54  9% 

Other Income 9.62 9.58    

Interest 7.43 11.87    

PBT 153.23  136.25  12% 

Provision for Tax 40.69 27.11    

Effective Tax Rate 26.6% 19.9%   

Profit After Tax 112.54  109.14  3% 

Consolidated Net Profit 112.54  109.14  3% 

Margin 12% 14%   

EPS  16.36  14.77    

 

Particulars Q2FY21 Q2Y20 

Revenue 

Textile 852.26 702.68 

Sugar  76.14 85.63 

Others 13.52 19.73 

EBIT 

Textile 155.86 66.19 

Sugar  -5.97 14.7 

Others 1.15 0.62 

EBIT Margins 

Textile 18% 9% 

Sugar  -8% 17% 

Others 9% 3% 
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Consolidated Profit & Loss Statement  

Particulars FY18 FY19 FY20 

Total Revenue from Operations 3,024.59  3,384.01  3,352.63  

Raw Material Cost 1,841.01  2,027.59  1987.19 

Gross Profit 1,183.58  1,356.42  1,365.44  

Employee Cost 300.22  380.73  394.40 

Other Expenses 309.04  363.94  347.10 

Operating Profit (Excl OI) 574.32  611.75  623.94  

Operating Margin  19% 18% 19% 

Depreciation 139.85 131.13 137.09 

PBIT 434.47  480.62  486.85  

Other Income 15.11 36.90 34.47 

Interest 51.56 48.94 49.65 

PBT 398.02  468.58  471.67  

Provision for Tax 107.64 133.71 94.99 

Effective Tax Rate 27.0% 28.5% 20.1% 

Profit After Tax 290.38  334.87  376.68  

Consolidated Net Profit 290.38  334.87  376.68  

Margin 10% 10% 11% 

EPS  39.29  46.13  54.75  

 

Consolidated Balance Sheet  

BALANCE SHEET FY18 FY19 FY20 FY21 E FY22 E 

Share Capital 37  36  34  34  34  

Total Reserves 1,533  1,754  1,831  2,114  2,486  

Shareholder's Funds 1,570  1,790  1,866  2,149  2,520  

Borrowings 159  130  207  150  170  

Deferred Tax Assets / Liabilities 49  47  47  56  60  

Other Long Term Liabilities 3  3  7  8  9  

Trade Payables 255  234  132 220 300 

Other Current Liabilities 6  14  24 17 20 

Short Term Borrowings 460  691  534 230 280 

Short Term Provisions 47  57  77 90 60 

Current Tax Liabs 4  7  3 22 24 

TOTAL LIABILITIES 2,552  2,974  2,897  2,942  3,443  

Net Block 1,223  1,136  1,320  1,444  1,491  

Capital Work in Progress 0  12  6  16  64  

Goodwill 1  1  1  1  1  
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Other Intangible asset 0  0  1  1  1  

Investment 2  2  2  2  2  

Other financial assets 1  0  0  0  1  

Deferred Tax assets 0  0  15  16  13  

Other Non Current Assets 23  57  42  45  50  

Inventories 640  1,006  716 513 800 

Sundry Debtors 420  528  443 548 659 

Investments 12  0  7 7 7 

Cash and Bank 32  75  155 125 151 

Other financial Assets 69  49  3 3 3 

Other current assets 130  107  187 221 200 

TOTAL ASSETS 2,553  2,974  2,898  2,942  3,443  

 

Consolidated Cash Flow Statement:  

Particulars (value in cr)  FY 18  FY 19  FY 20  FY 21 E FY 22 E 

Cash from Operating Activity 226  65  797  672  363  

Cash from Investing Activity (54) (69) (283) (293) (234) 

Cash from Financing Activity (190) 45  (418) (410) 10  

Net Cash Flow (18) 41  97  (31) 140  

Cash & Cash Equivalent opening Balance 39  21  62  158  127  

Cash & Cash Equivalent closing Balance 21  62  158  127  267  

 

Particulars CY18 CY19 CY20 CY21E CY22E 

Total Debt to Equity 0.39 0.46 0.40 0.18 0.18 

Net Debt to Equity 0.37 0.42 0.31 0.12 0.12 

Net Debt to EBITDA 1.02 1.22 0.94 0.44 0.41 

Return on Equity 18% 19% 20% 14% 16% 

Return on Capital Employed 20% 18% 19% 12% 13% 

Return on Invested Capital 14% 13% 15% 12% 13% 

Trade Payables Days 50.55 42.07 24.24 38.15 50.37 

Trade Receivable Days 50.64 56.95 48.28 57.97 66.39 

Inventory Days 77.27 108.55 77.91 54.27 80.60 

Cash Conversion Cycle 77.36 123.43 101.96 74.09 96.62 
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SWOT ANALYSIS  

Strength & Opportunities Factors Weakness & Threat Factors 

India has the most cost competitive 
Textile manufacture base. 
 

There will be a demand supply constraint which will affect the 
companies top line. 

Challenges of growth in neighboring 
competing countries driving the Indian 
textile Industry. 
 

Export restrictions imposed by the foreign countries may affect 
KPR Mills top & Bottom Line. 
 

India has an edge over other major 
competitors in Asia in respect of cost 
of production. 

High competitive environment. 
 

With new Capacity, KPR will be the 
largest manufacturer in the Garment 
Segment with Capacity of 157 Million 
per annum. 

Low advertisement expenditure. 
 
 

Eco-friendly Processing facility and 
sophisticated high resolution printing 
facility. 

The Retail Segment has not been performing due to lockdown 
restrictions. 

Self sufficiency in power generation. 
 

The company had acquired FAASOS which has been a 
disappointment. 

Impressive response from existing 
clients, new buyers and new market. 
 

Mutual Fund Holdings have declined in the Last Quarter. 

Zero Promoter Pledge. Company has 
constantly been reducing Debt. 
 

High Raw Material Cost could impact the companies Margins. 

The company has done buybacks in the 
last few years which shows promoter 
confidence in the company. 

Competition from countries like Vietnam, Bangladesh might 
hamper the growth of KPR Mills 

Company has been a consistent 
dividend paying company and has 
been performing well even during 
tough times. 
 

Last 5 Year Sales Growth is 5% Per Year 

Increased Revenue share in High 
margin Garment segment will boost 
their Top & Bottom Line 

 

Best quality cotton ‘Shankar 6’ used as 
the raw material for consistent quality 
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Valuation: 

We believe FY 21E revenue to grow by 3% to 3450.44 and FY 22E revenue to grow by 5% Y-O-Y to Rs 

3622.96 Cr. Based on this, The cash profit for FY22 E is expected to be 395.22 Cr. The CEPS works 

out to be 57.44. This when discounted 15.60 times translates into a target price of 896 implying an 

upside of 18.65 % from current levels. 

Particulars 2020 2021 E 2022 E 

Revenue 3352.63 3450.44 3622.96 

GP 1,365.44 1,345.67 1,449.18 

GP Margin 41% 39% 40% 

EBITDA  623.94 583.37 731.23 

EBITDA Margin 19% 17% 20% 

EBIT  486.85 397.38 524.95 

EBIT Margin 15% 12% 14% 

PAT 376.68 301.04 395.22 

PAT Margin 11% 9% 11% 

No of Shares 7.12 6.88 6.88 

EPS 52.90 43.76 57.44 
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DISCLAIMERS AND DISCLOSURES- 

Latin Manharlal Securities Private Limited (CIN-U67120MH1997PTC110873) and its affiliates are a full-
service, brokerage, investment banking, investment management, and financing group. Latin Manharlal 
Securities Private Limited (LMSPL) along with its affiliates are participants in virtually all securities 
trading markets in India. LMSPL was established in 1997 and is one of India's leading brokerage and 
distribution house. LMSPL is a corporate trading member of Bombay Stock Exchange Limited (BSE), 
National Stock Exchange of India Limited (NSE), MCX Stock Exchange Limited (MCX-SX). LMSPL along 
with its subsidiaries offers the most comprehensive avenues for investment sand is engaged in the 
businesses including stock broking (Retail), commodity broking, depository participant, insurance 
broking and services rendered in connection with distribution of primary market issues and financial 
products like mutual funds, fixed deposits.  
 
LMSPL is under the process of seeking registration under SEBI (Research Analysts) Regulations, 2014. 
LMSPL hereby declares that it has not defaulted with any stock exchange nor its activities were 
suspended by any stock exchange with whom it is registered in last five years. 
 
LMSPL offers research services to clients as well as prospects. The analyst for this report certifies that all 
of the views expressed in this report accurately reflect his or her personal views about the subject 
company or companies and its or their securities, and no part of his or her compensation was, is or will 
be, directly or indirectly related to specific recommendations or views expressed in this report. 
 
Other disclosures by Latin Manharlal Securities Private Limited (Research Entity) and its Research 

Analyst under SEBI (Research Analyst) Regulations, 2014 with reference to the subject company(s) 

covered in this report-: 

LMSPL or its associates may have financial interest in the subject company. 
Research Analyst or his/her relative’s financial interest in the subject company. (NO) 
 
LMSPL or its associates and Research Analyst or his/her relative’s does not have any material conflict of 
interest in the subject company. The researches Analyst or research entity (LMSPL) have not been 
engaged in market making activity for the subject company. 
 
LMSPL or its associates may have actual/beneficial ownership of 1% or more securities of the subject 
company at the end of the month immediately preceding the date of publication of Research Report. 
Research Analyst or his/her relatives have actual/beneficial ownership of 1% or more securities of the 
subject company at the end of the month immediately preceding the date of publication of Research 
Report:(NO) 
 
LMSPL or its associates may have received any compensation including for investment banking or 
brokerage services from the subject company in the past 12 months. LMSPL or its associates may have 
received compensation for products or services other than investment banking or brokerage services from 
the subject company in the past 12 months. LMSPL or its associates may have received any compensation 
or other benefits from the Subject Company or third party in connection with the research report. Subject 
Company may have been client of LMSPL or its associates during twelve months preceding the date of 
distribution of the research report and LMSPL may have co-managed public offering of securities for the 
subject company in the past twelve months. 
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The research Analyst has served as officer, director or employee of the subject company: (NO) 
 
LMSPL and/or its affiliates may seek investment banking or other business from the company or 
companies that are the subject of this material. Our salespeople, traders, and other professionals may 
provide oral or written market commentary or trading strategies to our clients that reflect opinions that 
are contrary to the opinions expressed herein, and our proprietary trading and investing businesses may 
make investment decisions that may be inconsistent with the recommendations expressed herein. In 
reviewing these materials, you should be aware that any or all of the foregoing, among other things, may 
give rise to real or potential conflicts of interest including but not limited to those stated herein. 
Additionally, other important information regarding our relationships with the company or companies 
that are the subject of this material is provided herein. This report is not directed to, or intended for 
distribution to or use by, any person or entity who is a citizen or resident of or located in any locality, 
state, country or other jurisdiction where such distribution, publication, availability or use would be 
contrary to law or regulation or which would subject LMSPL or its group companies to any registration 
or licensing requirement within such jurisdiction. Specifically, this document does not constitute an offer 
to or solicitation to any U.S. person for the purchase or sale of any financial instrument or as an official 
confirmation of any transaction to any U.S. person. Unless otherwise stated, this message should not be 
construed as official confirmation of any transaction. No part of this document may be distributed in 
Canada or used by private customers in United Kingdom. All material presented in this report, unless 
specifically indicated otherwise, is under copyright to LMSPL. None of the material, nor its content, nor 
any copy of it, may be altered in any way, transmitted to, copied or distributed to any other party, 
without the prior express written permission of LMSPL . All trademarks, service marks and logos used in 
this report are trademarks or registered trademarks of LMSPL or its Group Companies. The information 
contained herein is not intended for publication or distribution or circulation in any manner whatsoever 
and any unauthorized reading, dissemination, distribution or copying of this communication is 
prohibited unless otherwise expressly authorized. Please ensure that you have read “Risk Disclosure 
Document for Capital Market and Derivatives Segments” as prescribed by Securities and Exchange Board 
of India before investing in Indian Securities Market. In so far as this report includes current or historic 
information, it is believed to be reliable, although its accuracy and completeness cannot be guaranteed. 
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