
 

   

                                                                                                                                                              Page 1 / 20 

 

 

 

Macro / Political Commentary 

The Reserve Bank of India on Thursday provided lenders a window to recast stressed assets 
without classifying them as non-performing on the condition that they set aside 10% 
additional provisions on such loans.The central bank also allowed a similar debt recast 
facility for personal loans and small businesses. 

For corporate loans, borrower accounts classified as standard but not in default for more 
than 30 days with any lender as on 1 March, 2020, will be eligible to apply for debt recast. 
The central bank added that these accounts should continue to remain standard till the date 
of invocation. 

According to RBI, post-implementation, asset classification of an account will be retained as 
standard, or if the account had slipped into NPA after invocation but before 
implementation, the asset classification will be restored. The resolution plan may be 
invoked anytime till 31 December, 2020 and shall have to be implemented within 180 days 
from the date of invocation. Meanwhile, it will form an expert committee under the 
chairmanship of KV Kamath, to make recommendations to the RBI on the required financial 
parameters, along with the sector specific benchmark for this window. 

It was a tough rate call for the Reserve Bank of India (RBI), with weak growth impulses and 
high inflation pulling its decision in opposite directions. The latter seems to have prevailed. 
RBI on Thursday left its repo rate unchanged at 4%. This is the rate at which it lends 
overnight funds to commercial banks, a rate that has already been slashed by a cumulative 
115 basis points since February, and that too after 135 basis points of easing last year. 

RBI’s rejection of demands for a 25 basis points cut is backed by a sound rationale. Average 
inflation has remained above the 6% upper bound of its target range for two consecutive 
quarters. Unless demand picks up, cheaper loans won’t help much—if at all banks overcome 
their risk aversion and lend. They have enough money to lend. And demand for loans isn’t 
too strong either. This is reflected in the cash available in the banking system. Banks have 
been parking as much as ₹7 trillion with the central bank under its reverse repo liquidity 
window. 
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All Indices End In the Green, Small Caps Shine 

Index Value Weekly % 

BSE Oil & Gas 13241.62 0.9 

BSE SmallCap 13681.28 5.3 

BSE FMCG 11707.60 2.1 

BSE Mid Cap 14227.60 3.6 

BSE Healthcare 18802.59 3.3 

BSE Capital Goods 13004.51 2.4 

BSE Bankex 24707.75 0.8 

BSE Auto 17141.87 4.2 

BSE Power 1546.46 0.8 

BSE Sensex 30 38077.92 1.4 

BSE IT 18214.68 0.2 

BSE Metals 8450.92 8.8 

 
Metal Majors Shine 
 

Gainers     

Yes Bank 14.10 18.0% 

Tata Motors 119.00 13.7% 

Tata Steel 404.05 10.3% 

JSW Steel 240.15 9.0% 

Hindalco 177.35 8.7% 

Losers     

Tech Mahindra 660.60 -3.1% 

IndusInd Bk 509.15 -2.8% 

Ultratech Cement 4004.15 -2.8% 

Indian Oil Corp 86.40 -2.3% 

HCL Tech 692.05 -1.9% 
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Gold & Silver Continue Their Upsurge 

           

Currency Value 
Weekly 

%  Commodity INR 
Weekly 

%  

GoId 
Bond Yield 

Weekly 
% 

 $/INR 74.93 0.2  Crude (1 barrel) 
          

3,119  3.7  10-year 5.89 0.9 

 €/INR 88.62 0.0  Gold (10 gm) 
        

55,865  4.2  5-year 5.12 2.4 

 £/INR 98.10 0.0  Silver (1 kg) 
        

76,150  17.2  1-year 3.65 -0.4 

 ¥*/INR 0.71 0.0  Copper (1 kg) 
              

511  0.6     
* per 100 
Yen 

   

Aluminium (1 
kg) 

              
147  3.5     

           

Tata Consumer Products Ltd – Highlights 
 

• Largest salt brand in India 

• 2nd Largest tea brand in India 

• 4th largest tea brand in UK & largest tea brand in Canada / #2 branded tea player 
globally 

• 4th largest R&G coffee brand in USA 

• Leading National brand in pulses in India 

• #1 natural mineral water brand in India 

• Reach to almost 200mn households in India and distribution to ~2mm retail outlets 

• Integrated F&B company with rich heritage of Tata, aspiring for a larger share of the 
FMCG World / Among the top 10 F&B companies in India 

• ₹ 9.6K crore consolidated revenue in FY20 and current market cap of ~₹40k Cr. 

• Consolidated Revenue grew by 13% to INR 2,714Cr with volume growth across 
businesses, amidst extremely challenging environment with lockdowns and supply 
chain disruptions globally / Consolidated EBITDA grew by 37% to INR 486Cr 

• India Beverages (including NourishCo# ) grew by 11%. Branded tea business grew by 
8% in value and 4% in volume terms. / India Foods grew by 19% in value and 8% in 
volume terms 

• International Beverages, excluding foodservice, grew by 23% in value; volume 
growth of 27% in Coffee and 4% in Tea 

• Consolidated PBT is higher by 42% to INR 436Cr with efficient management of 
commodity and discretionary costs./ Tea prices in India continue to rise, may 
impact margins in short term. 

• Sharp increase in North India Tea prices during Q1FY21 owing production impacted 
by lockdown and excessive rains in Assam / Kenyan tea prices continued to decline 
on account of higher production and no material disruption in due to COVID 

• Arabica coffee prices saw an uptick in prices, but Robusta coffee prices continued 
to decline 

• Due to the Covid crisis, there has been pantry loading, leading to upsurge in tea 
and coffee demand in International Markets. 



 

   

                                                                                                                                                              Page 4 / 20 

 

• Regular black tea continues to be the largest category share in the overall global 
tea market. Sharp rise in US and Canada compared to UK, where the decline has 
deaccelerated 

• Non-black tea (Fruit & Herbal, Specialty, Decaf, Cold Infusions, etc.) also witnessing 
strong growth in the International markets, led by shift in consumer preference for 
health & wellness products 

• In contrast, Indian market has witnessed de-growth of ~5% in Branded tea. However, 
there has been a re-bound in June aided by gradual lifting of lockdown/restrictions 

• Common salesman to sell the full portfolio / Enhance front line sales force – 2x of 
frontline sales officers and DSRs / Customized approach basis channel differences 
and priorities (e.g. Wholesalers, Hot Tea Shops, Premium grocery) 

• Focus on alternate channels through dedicated teams - MT, Ecommerce, Food 
Service (Institutional and Vending) /Enabling organization to support growth 
objectives - Shopper Marketing, Analytics 

 
Tata Chemicals’ consolidated Revenue from operations for the period Q1 FY2021 was at 
₹2,348 Cr, down by 9 per cent; Standalone Revenue from Operations for the period stood 
at ₹628 Cr 
 
Tata Chemicals today declared its financial results for the quarter ended 30 June, 2020. The 
Company reported income from operations on consolidated basis at ₹2,348 Cr, down by 9% 
as compared to ₹2,584 Cr of the corresponding quarter of the previous fiscal. PAT reported 
on consolidated basis at ₹74 Cr, down by 68%, as compared to ₹231 Cr of the corresponding 
quarter of last year. On a standalone basis, the income from operations was at ₹628 Crs, as 
compared to ₹719 Cr of the corresponding quarter of last year. PAT on standalone basis was 
₹109 Cr, down by 47%, as compared to ₹206 Cr of the corresponding quarter of last year 
 
Soda Ash witnessed good demand from Soaps and Detergents segments, as they are 
classified as essential commodities but this was offset by flat & container glass segments 
through the lockdown period but is slowly returning to normal As we step forward, our aim 
is to move soda ash towards value added products in Performance Materials business, 
consistent growth in Nutrition science and Agri-science Businesses and seeding the Energy 
science business. 
 
Nutritional Solutions business witnessed a lower demand off-take, yet received good 
traction from health focused companies and commenced exports to the South East Asian 
markets, with encouraging customer response / Silica Business had good demand in food 
& non-food grade silica from essential goods segments though demand from tyre and 
automotive segment were muted / Introduced InsperiCo, world’s first branded recycled 
Cobalt, extracted from recycling lithium ion batteries contributing to circular economy / 
Going forward, focus will be building scale and value in Specialty Chemistry Products. 
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Strides Pharma Science Ltd: Reports a strong Q1 FY21 performance  
 

• Solid execution led to an all-round performance with 132% QoQ growth in EBITDA 

• Regulated market traction continues along with an improved emerging markets 
performance 

• Continued traction in the US Business driven by steady base business and new 
launches during the year / Strong comeback quarter in the US, business reports 
industry leading 28% QoQ growth / During the quarter launched 2 new products, 
product launch momentum to continue / Received 3 ANDA approvals, products 
will be launched in the coming quarters / Base business continues to maintain its 
market share as we ensured continuity of supplies through superior supply chain 
execution amidst the Covid-19 temporary disruptions 

• Other regulated market continues to scale, reports 53% YoY growth / Strong 
growth continues in the other regulated markets although the market remains 
sluggish at the pharmacy level. 

• Emerging markets sees green shoots in the performance, reports a 47% QoQ 
growth 

• Portfolio fungibility driving the overall product and market penetration in the other 
regulated markets 

• Challenges around COVID 19 continues to have an overhang on the front-end 
markets 

• Softness in demand led by lower prescription rates, decline in elective surgical 
procedures and lower footfall at pharmacies 

• Strides remains optimistic of achieving its business outlook in the regulated markets 
for FY21 

• We expect the growth to continue in the ongoing year as we unfold a large pipeline 
of approved products with market fungibility across our operations 

 
Coming out of a challenging Q4 FY20 due to Ranitidine withdrawal, Strides has started FY21 
on a positive note. We have reported strong performance across all our business in Q1 FY21 
despite significant disruptions and ambiguity in the business environment due to Covid 19. 
Our regulated markets growth was 22% QoQ and our emerging markets are now returning 
to growth after several quarters. We have delivered healthy operating leverage that led to 
an 920bps QoQ EBITDA margin expansion with superior cash flows. 
 
Zydus Cadila’s QI Net Profit up by 50%  
 
For the first quarter ended June 30, 2020, Zydus Cadila reported net profit of Rs.454 crores, 
up by 50% on a y-o-y basis. Total income from operations for the quarter was Rs. 3640 
crores, up 4% on a y-o-y basis. Earnings before Interest, Depreciation and Tax (EBIDTA) for 
the quarter was Rs. 815 crores. EBIDTA margins for the quarter was 22.4%, an improvement 
of 360 basis points over the corresponding quarter of the previous financial year.  
 
The company’s India business which comprises human formulations, consumer wellness and 
animal health business posted sales of Rs.1486 crores during the quarter. After a quiet start 
to the quarter, businesses across India geography have shown gradual improvement on a 
month-on-month basis during the quarter.  
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The company’s business in the US posted sales of Rs. 1623 crores, up by 19% on a y-o-y 
basis. The company received 12 ANDA approvals (incl. 4 tentative approvals), during the 
quarter. The company’s rest of the world business grew by 8% during the quarter on a y-o-y 
basis and posted sales of Rs. 238 crores.  
 
Showing progress in its research efforts, the Company announced the USFDA approval to 
initiate clinical trials of Desidustat, its Investigational New Drug targeted at treating anemia 
in cancer patients, receiving chemotherapy. Continuing with its efforts to look at new 
therapeutic options to manage and treat the COVID-19, Zydus received approvals from 
COFEPRIS of Mexico for clinical trials of Pegylated Interferon Alpha 2b in COVID 19 patients. 
At present, clinical trials in India and Mexico are underway with Pegylated Interferon alpha-
2b. The Company also received an approval to conduct clinical trials with Desidustat, its 
Investigational New Drug, for the management of COVID 19 patients in Mexico from 
COFEPRIS. The company announced the commencement of the Adaptive Phase I/II clinical 
trials of ZYCoV-D, the preventive vaccine for COVID 19 in India. k 
 
Jindal Steel & Power Ltd sales up 29% (y-o-y) during July 2020 
 

• Standalone Steel Sales (incl. pig iron) shoots up by 29% (y-o-y) in July 2020. 

• Standalone Steel Production rises by 13% (y-o-y) in July 2020 

• Exports contributed 39% of total Steel Sales in July 2020 
 
JSPL reports a rise of 29% in Standalone Steel Sales in July 2020 to 6,37,000 tonnes as 
compared to Standalone Sales of 4,93,000 tonnes in the previous year during the same 
period. JSPL export Sales contributed to 39% of the total standalone Sales in July 2020 to 
2,50,000 tonnes. Company’s Consolidated Steel Sales rises by 25% (y-o-y) to 7,62,000 
tonnes during July 2020 as compared to Sales of 6,11,000 tonnes during the same period 
last year. Standalone Steel Production rises by 13% (y-o-y) to 6,03,000 tonnes in July 2020. 
The consolidated steel production increased by 13% (y-o-y) to 7,40,000 tonnes. JSIS Oman 
has recorded 11% (y-o-y) increase in production to 1,37,000 tonnes while JSIS Oman sales 
volumes rise by 6% (y-o-y) to 1,25,00 tonnes respectively. 
 
Hikal Ltd: Q1 FY21 Results 
 

• Revenue of Rs. 352.8 crore 

• Adjusted EBITDA of Rs. 57.3 crore; EBITDA Margin of 16.2%*  

• Adjusted PBT of Rs. 27.5 crore* 
 
Pharmaceutical sales up by 5% to Rs. 213.7 crore as compared to Rs. 203.9 crore in the 
corresponding period of the previous year  
 

• Recovery in operationsled by improved volume off-take by customers  

• Commissioning of additional capacity enabled to meet higher demand  

• Post relaxation of Nation-wide lockdown, the operations ramping up steadily at 
Bangalore and Panoli facilities 
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Crop Protection sales lower by 30% at Rs. 139.1 crore as compared to Rs. 199.3 crore in 
the corresponding period of the previous year  
 

• COVID-19 pandemic lockdown impacted the global customer’s operations during the 
quarter leading to deferment of volume off-take  

• Repeat local lockdowns in Maharashtra (Taloja & Mahad Site) further impacted the 
production schedule which were already disrupted due to Nation-wide lockdown 

 
The revenue in Q1 has been lower by 12% compared to Q1 last year however, with better 
operational efficiencies we were able to improve our Gross Profit Margins. Our operations 
were at sub-optimal levels due to the nationwide lockdown and our fixed costs were greater 
due to the Pandemic which were not absorbed fully thereby impacting our operating profit 
margins. The performance for the quarter has been impacted by a COVID expense of Rs. 4.7 
crore towards employee benefits and other additional costs incurred to mitigate the effect 
of the pandemic and help society at large 
 
Our Crop Protection Division saw a revenue dip of 30% in Q1 as compared to 
corresponding period last year mainly due to several headwinds faced by our global 
customers which resulted in deferment of volume offtake. Restrictions imposed by State 
Government in Maharashtra where both our crop protection plants are located also led to 
lower production and sales. Our Pharmaceutical Division has reported a growth of 5% in top 
line led by improved capacity ramp-up and better volume off-take by customers 
 
Triveni Turbine Ltd: Results Disappoint 
 

• Net Income from Operations at Rs 1.65 billion, lower by 23%  

• EBITDA at Rs 433 million, lower by 7%  

• PAT at Rs 273 million, lower by 11%  

• Outstanding carry forward order book as on 30 th June 2020 - Rs 6.78 billion 
 
The COVID-19 pandemic has impacted the global economies and industries in a severe way. 
Q1 FY 21 has been a difficult quarter due to the restriction of travel and movement of raw 
materials, finished goods etc., which impacted both revenue and order booking. Most of the 
quarter under review (Q1) got impacted due to lockdown both in the domestic market and 
most of the global markets. TTL’s performance was also impacted, but we feel, the impact 
in our business was contained to a great extent by proactive actions taken by the 
company –in terms of order booking, revenue and profitability. Our top priorities have and 
will continue to be the safety and security of our employees and key stakeholders along 
with close customer connect, to ensure that we understand and work with our clients 
through whatever impact the virus may have had and may continue to have on their 
business 
 
Total consolidated outstanding order book stood at ` 6.78 billion as on June 30, 2020 which 
is only lower by 3% when compared with the beginning of the year. The Company achieved 
a total order booking of ` 1.44 billion as against ` 2.15 billion during Q1 FY 20. The decline in 
order booking was result of lower international order booking where the impact of 
Pandemic was severe in Q1 FY 21. However, the positive factor is that even during this 
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period, the enquiry flow was steady and the team could be in touch with all customers -both 
domestically and internationally through various digital platforms adopted by the company. 
 
Despite the impact on the business due to COVID-19 in the first half of FY 21, going 
forward, the Company is confident in the underlying resilience of its businesses and 
operating model. The Company has a strong balance sheet and being debt free, with over 
` 3 billion in cash and cash equivalent, it is confident that its liquidity needs will be well 
covered. We aim to achieve the best margins and market share in the global market in our 
business segments and all these factors auger well for our business going forward.” 
 
JK Lakshmi Cement Results Update 
 
Sales volume was severely impacted by lockdown restrictions during most part of the 

quarter Apr-June, 2020 resulting into sales volume plunging by 18% in AprJune2020 over 

Apr-June. 19. As a result, sales declined to Rs. 825. 15 Cr. by 21% in Apr-June2020 from Rs. 

1041. 88 Cr. in Apr-Junel9. EBITDA was down by 14% at Rs. 151. 51 Cr. in Apr-June2020 as 

against Rs. 175. 93 Cr. inApr-Junel9. Continuing cost savings, improving product mix & 

reduction in logistic costs which enabled the Company to marginally improve its operating 

margins to 17%. Company also managed its working capital more efficiently during the 

quarter and brought down its inventory and debtors considerably. Company posted an 

improved Net Profit of Rs. 44. 64 Cr. in Apr-June2020 as against Rs. 39. 54 Cr. in Apr-Junel9. 

To reduce the power cost, Company is enhancing further its WHR power capacity by 

10MW which is likely to be commissioned in 1st halfofFY22. 
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Key Data Points 

Industry FMCG 

CMP 141.90 

52 Week High/Low 185/85 

Shares O/S (Cr) 36.72 

Market Cap (Rs Cr) 5210.69 

EPS 4.69 

P/E 30.26 

P/BV 7.01 

Beta 0.75 

Face Value 1 

 

Overview 

▪  Founded in 1983 by a first generation entrepreneur Mr MP Ramachandran - 
Chairman Emeritus.  

▪  Jyothy Labs is present primarily in Home Care (includes Fabric wash, & Household 
cleaners) and Personal Care segments which constitute 50% of the Indian FMCG 
industry. 

▪  Key product categories: Fabric Care, Household Insecticides, Personal Care and Dish 
Wash. 

▪  6 Power Brands: Ujala , Henko , Maxo , Margo, Exo and Pril. 
▪  No 1 in Fabric Whitener since its launch, No 2 in Dishwash bar and liquid category,  

No 2 in Mosquito repellent coil (volume terms),. 
▪  Pan India availability at 2.8 mn outlets, of which 0.86 mn direct reach. 
▪  26 Manufacturing plants across 22 locations. 
▪  2,000+ Sales Team Members & 6,100+ stockist /sub stockist.  

 
 
 
 
 
 
 
 
 
 
 

JYOTHY LABS                                                               BUY 

CMP: 141.90     Target: 164.20 |Upside Potential: 15.72% | Time Horizon: 12 Months 
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Share Holding Pattern as on 30th June 2020  
 

Particulars Shares ( In Cr) Holding % 

Promoters  23.09 63 

FII 5.52 15 

Public Non Institution 2.11 6 

DII 6.00 16 

Total 36.72 100% 
 

Promoters have released pledged shares and the 63% shares are now free from any Debt 

obligations. 

Public holdings more than 1% of the Total No.of Shares  

Name of the Shareholder 
Total Shares Held 

Shares as % of Total No. of 

Shares 

Franklin India Smaller Companies Fund 18,963,765 5.16% 

Mirae Asset Emerging Bluechip Fund 12,014,594 3.27% 

Reliance Capital Trustee Co Ltd-A/C Nippon 

India Small Cap Fund 
8,193,250 2.23% 

Uti-Mid Cap Fund 5,278,579 1.44% 

Aberdeen Standard Sicav I - Asian Smaller 

Companies Fund 
6,524,077 1.78% 

Emblem Fii 6,089,056 1.66% 

The India Fund Inc 5,995,940 1.63% 

Pari Washington India Master Fund, Ltd. 5,031,935 1.37% 

Icici Lombard General Insurance Company Ltd 4,317,907 1.18% 

Total  72,409,103  19.72%  
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Industry/Sector outlook:  

Over the last few decades, FMCG industry in India has been witnessing a period of fast-

paced growth on the back of the country’s robust consumption story which, despite the 

inevitable challenges, continues trending upwards. With strong fundamentals such as 

government policy measures, clearly set economic goals, and unbeatable public optimism, 

India’s growth juggernaut may encounter the occasional speed-breaker but will continue 

towards its destination of becoming a USD 5 trillion economy while unfolding mega 

consumption opportunities. 

However, this time around, the rules of the game have changed. With faster growth in rural 

retail, increasing preference of urban consumers for premiumisation, rising health and 

hygiene awareness, upsurge of modern trade and E-commerce and digitalisation becoming 

indispensable, the industry is witnessing exciting changes. And this calls for a fresh thinking 

and new approach. It will be important to revisit and rejuvenate existing business models. 

Trends shaping Indian FMCG sector: 

▪  Rural focus. 
▪  E-commerce surge. 
▪  Shift to organized retail. 
▪  Organic and natural products. 
▪  Premiumisation. 

 

Products 
 

FY18 FY19 

Ujala Fabric Whitener 81%  82%  

Instant dirt dissolver and fast wash bar (Kerela) 17% 16% 

Exo Bar 11%  11%  

Pril liquid 17%  16% 

Maxo Coil 21%  21%  

Maxo Liquid Vaporiser  8%  8%  
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Key Indicators: 

SALES Growth: 2% (Y-o-Y) 
Gross Margin: 46%  
ASP to Sales: 5%  
EBITDA Margin excluding Other Income: 18%  
PAT Margin: 12%  
 
Q1 FY21 Result Update: 

▪  Jyothy Labs Sales grew 18% Y-O-Y to 432.9 Cr.  This is due to Robust Portfolio Agility, 
Flawless Execution & Financial Prudence. FMCG Sales up by 4.1% and Volume up by 
6.1%. This was due to high demand of low unit packs ranging between 5- 10Rs.  

▪  Gross Profit Margin stood at 46%, a decline of 235 Basis Points inspite of 
deflationary input costs. This was particularly due to lower post wash sales. 

▪  EBITDA Margins excluding Other Income tool at 18%, a growth of 215 Basis points 
on a Y-O-Y Basis. This was due lower advertisement Costs which will likely to increase 
in the future. As part of their CSR, the company has donated 5 Cr towards the PM 
Covid Relief Fund. Excluding this, the operation margin would have been 19%. 

▪  Net Profit stood at 50.01 Cr, a Y-O-Y growth of 34%.   
▪ Consumer Sentiments have improved. However consumer trend is yet to settle. 

General Trade is doing well as consumers prefer buying at Neighborhood Kirana 
stores or on Ecommerce websites (contactless home delivery), while large format 
stores of Modern Trade and Canteen Stores Department continue to face 
operational issues. Modern trade has been marginally negative. 

▪  Rural Demand has been Robust on back of good monsoons and government 
support while intermittent lockdowns in several urban centers continue to face last 
mile delivery issues. 

▪  New Launches: Addition to Hygiene Portfolio: T-Shine Floor Cleaner - 100% Organic 
Compound based floor cleaner.  

▪  Media Activities: Focus on digital marketing and tactical micro marketing plan. Their 
#VocalforLocal campaign has gained a lot of momentum with Aatmanirbhar 
sentiments growing across all customers. The company expects this trend to 
continue thus hoping to increase their market share.  

▪  Post the nationwide Lockdown 1.0, their manufacturing plants & supply chain 
partially resumed operations since mid April 2020 and currently they are operating 
at near pre-Covid Levels. The commenced operations of a new Dish wash 
Manufacturing Plant at Pithampur, Madhya Pradesh, capex for the same was done 
prior to March 2020. 

▪  Fabric care sales declined by 24% on a Y-O-Y basis to 142 Cr due to the lockdown. 
Thus less people stepped out of their houses. However early revival is expected. 
Buoyancy in the rural economy is compensating for the urban slow down. 

▪  Dish washing products sales grew by 17% on a Y-O-Y basis to 157 Cr. This was on 
account of higher emphasis towards hygiene. With the latest Work from home 
policy, there is an increased consumption of food at home resulting in more utensils 
being washed. Focus on smaller packs is catapulting the brand to higher growth and 
unlocking opportunities in rural markets where they prefer small packs.  
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▪ House Hold Insecticides sale grew by 151% to 63.64 Cr on account of extended 
infestation season and higher health concerns that has risen due to Covid 
Pandemic. In spite of this the EBIT has been negative. This is due to the lower margin 
coils. Efforts are being taken place to increase share of higher margin products. 
Maxo Genius India first Automatic Liquid Vaporizer Machine continues to register 
good growth given its unique offering.  By increasing revenues in the vaporizers the 
company expects to break even in the near term.  

▪  Personal Care Segment sales growth remained flat. The  Neem based Margo 
Portfolio is positioned to witness high growth on account of hygiene importance as 
well as increased demand of smaller SKU products leading to higher penetration with 
new users.  

▪  Going forward, Jyothy Labs will continue to remain focused on the essential and 
Hygiene portfolio. They are confident of delivering growth. Going forward new 
products to be launched in Health and hygiene segment.  
 

Q1 FY21 Results Highlights & Financial Performance  

Profit & Loss Statement for Q1 FY 21  

Particulars Q1 FY21  Q1 FY20  YOY Change 

Total Sales 432.90  422.53  2% 

Raw Material Cost 232.87  217.37  7% 

Gross Profit 200.03  205.16  -3% 

Employee Cost 54.85  54.92  0% 

Advertisement & Sales Promotion Cost 19.92  33.70  -41% 

Other Expenses 48.80  50.98  -4% 

Operating Profit (Excl OI) 76.46  65.56  17% 

Operating Margin  17.7% 15.5%   

Depreciation 13.07  12.49  5% 

PBIT 63.39  53.07  19% 

Other Income 4.03  4.89    

Interest 6.45  8.00  -19% 

PBT 65.71 74.8 -12% 

Provision for Tax 10.96  8.80    

Effective Tax Rate 18.0% 19.1%   

Profit After Tax 50.01  37.38  34% 

Consolidated Net Profit 50.01  37.38  33% 

Margin 12% 9%   

EPS  1.42 1.07   
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Consolidated Profit & Loss Statement  

Particulars  FY18  FY19  FY20  

Total Sales 1690.27 1813.58 1711.17 

Raw Material Cost 893.19 970.7 900.92 

Gross Profit 797.08 842.88 810.25 

Employee Cost 190.78 207.63 219.33 

Advertisement & Sales Promotion Cost 109.3 112.7 122.70 

Other Expenses 239.53 241.39 217.14 

Operating Profit (Excl OI) 257.46 281.16 251.08 

Operating Margin  15.2% 15.5% 14.7% 

Depreciation 31.13 30.57 52.92 

PBIT 226.33 250.59 198.16 

Other Income 62.47 27.66 20.01 

Interest 48.07 35.22 32.88 

PBT 240.73 243.03 185.29 

Provision for Tax 61.86 45.43 18.92 

Effective Tax Rate 25.7% 18.7% 10.2% 

Consolidated Net Profit 178.87 197.60 166.36 

Margin 10.6% 10.9% 9.7% 

EPS  4.2 5.4 4.5 

 

Particulars  FY 18  FY 19  FY 20  

Equity Share Capital 18.18  36.72  36.72  

Reserves  1,126.03  1,289.81    1,191.92  

Non-controlling interests -13.95  -21.46  -29.12  

Non Current Liabilities 37.86  42.27  92.06  

Current Liabilities 810.84  594.94  544.61  

Total 1,978.95  1,942.28  1,836.19  

Net Block 297.79  308.08  305.36  

Right to use Assets -     -    51.58  

Intangible Assets 792.91  792.52  792.23  

Capital Work in Progress 15.31  14.35  24.50  

Investments 0.03  0.03  0.03  

Other Assets 210.15  205.49  213.78  

Current Assets 662.77  621.81  448.71  

Total 1,978.95  1,942.28  1,836.19  

Debtors 160.75  153.38  122.38  

Inventory 188.35  202.29  225.07  

Return on Equity 14% 16% 13% 

Return on Capital Emp  13% 15% 13% 
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Segment Results (EBIT) Q1 FY 21 Q1 FY 20 Y-O-Y Growth 

FABRIC CARE 31.53 36.76 -14.23% 

DISHWASHING 32.46 16.08 101.87% 

HOUSEHOLD INSECTICIDES -1.97 -5.18 -61.97% 

PERSONAL CARE 15.3 18.41 -16.89% 

LAUNDRY SERVICES -4.14 -2.25 84.00% 

OTHER PRODUCTS 0.24 -0.37 -164.86% 

 

Consolidated Cash Flow Statement:  

Particulars (value in cr)  FY 18  FY 19  FY 20  

Cash from Operating Activity 242.28  301.51  171.47  

Cash from Investing Activity -74.15  30.27  72.46  

Cash from Financing Activity -145.32   -318.45  -303.85  

Net Cash Flow 22.81  13.33  -59.92  

Cash & Cash Equivalent opening Balance 40.12  61.50  74.84  

Cash & Cash Equivalent closing Balance 62.93  74.83  14.92  

 

SWOT ANALYSIS  

Strength & Opportunity Factors: 

▪   The company operates in the FMCG business with major portfolio in Health and 

Hygiene. During Lockdown, demand for such products has increased. 

▪   Lower Input costs should lead to higher Gross Margins in the near future. 

-24%
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151%

0%

-68%

9%
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DISHWASHING

HOUSEHOLD INSECTICIDES
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▪  The company has generated growth in revenues during such uncertain times. 

▪   The company has taken proactive measures to improve their financial stability. 

▪  The company is innovative and aims to develop more products. 

▪  The company has made payments to all suppliers during such uncertain times. 

▪  Promoters have removed their pledge. 

▪  Demand in Rural areas has been robust and the company expects growth. Company 

aims to expand more in rural areas. There is yet a lot of potential in terms of Growth 

in Market share. 

▪  Mutual Funds have increased their stake in the company. 

▪  Company has a great penetration in North & South India. There is high aspiration to 

further grow there. 

▪  The company is supporting PM Modis slogan of Aatmanirbhar Bharat and is hoping 

to excel due to such a growing trend. The #VocalForLocal campaign has gained 

momentum and we expect this campaign to benefit the company in the near future. 

▪  The company has lowered the Advertisement expenses. They aim increases such 

expenses when the lockdown ends. We expect the sales to increase with higher Ad 

spend. 

▪  The company has a history in paying bonus to the shareholders. Incase of superior 

growth, we can expect the same. 

 

Weakness & Threat Factors: 

 

▪  The FMCG industry is a very competitive business. Larger companies are entering in 

the Health & Hygiene business. We expect Jyothy Labs to encounter higher 

competition in the quarters to come.  

▪   In spite of higher growth in sales from the HI segment, the company has yet 

generated a loss. If things turnout not as planned there can yet be a loss in the 

company.  

▪   The CSD has not revived yet. The companies business from CSD sales is 8% which is 

not expect to revive anytime soon. 

▪  The Urban revival is not expected to happen anytime soon. 

▪  Restrictions on Manufacturing, Supply Chain and Sales market visits continue to 

impact normal operations. 

▪  There is yet a lot of uncertainty regarding the opening up of states and cities. With 

the rising Covid cases it seems difficult to predict when the lockdown will end. This 

will affect the consumer sentiments as well as supply chain constraints. 
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Valuation: 

• We believe FY 21E revenue to grow by 4% and FY 22E revenue to grow by 7% Y-O-Y 

to Rs 1958 Cr. Based on this. The cash profit is expected to be 215 Cr. The CEPS 

works out to be 5.9. This when discounted 28 times translates into a target price of 

164 implying an upside of 15.72 % from current levels. 

Particulars 2020 2021 E 2022 E 

Revenue 1711 1780 1958 

GP 810 854 959 

GP Margin 47% 48% 49% 

EBITDA  251 276 303 

EBITDA Margin 15% 16% 16% 

EBIT  198 214 254 

EBIT Margin 12% 12% 13% 

PAT 166 178 215 

PAT Margin 10% 10% 11% 

No of Shares 37 37 37 

EPS 4.5 4.8 5.9 
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DISCLAIMERS AND DISCLOSURES- 

Latin Manharlal Securities Private Limited (CIN-U67120MH1997PTC110873) and its affiliates are a 
full-service, brokerage, investment banking, investment management, and financing group. Latin 
Manharlal Securities Private Limited (LMSPL) along with its affiliates are participants in virtually all 
securities trading markets in India. LMSPL was established in 1997 and is one of India's leading 
brokerage and distribution house. LMSPL is a corporate trading member of Bombay Stock Exchange 
Limited (BSE), National Stock Exchange of India Limited (NSE), MCX Stock Exchange Limited (MCX-
SX). LMSPL along with its subsidiaries offers the most comprehensive avenues for investment sand is 
engaged in the businesses including stock broking (Retail), commodity broking, depository 
participant, insurance broking and services rendered in connection with distribution of primary 
market issues and financial products like mutual funds, fixed deposits.  
 
LMSPL is under the process of seeking registration under SEBI (Research Analysts) Regulations, 2014. 
LMSPL hereby declares that it has not defaulted with any stock exchange nor its activities were 
suspended by any stock exchange with whom it is registered in last five years. 
 
LMSPL offers research services to clients as well as prospects. The analyst for this report certifies that 
all of the views expressed in this report accurately reflect his or her personal views about the subject 
company or companies and its or their securities, and no part of his or her compensation was, is or 
will be, directly or indirectly related to specific recommendations or views expressed in this report. 
 
Other disclosures by Latin Manharlal Securities Private Limited (Research Entity) and its Research 

Analyst under SEBI (Research Analyst) Regulations, 2014 with reference to the subject company(s) 

covered in this report-: 

LMSPL or its associates may have financial interest in the subject company. 
Research Analyst or his/her relative’s financial interest in the subject company. (NO) 
 
LMSPL or its associates and Research Analyst or his/her relative’s does not have any material conflict 
of interest in the subject company. The researches Analyst or research entity (LMSPL) have not been 
engaged in market making activity for the subject company. 
 
LMSPL or its associates may have actual/beneficial ownership of 1% or more securities of the subject 
company at the end of the month immediately preceding the date of publication of Research Report. 
Research Analyst or his/her relatives have actual/beneficial ownership of 1% or more securities of 
the subject company at the end of the month immediately preceding the date of publication of 
Research Report:(NO) 
 
LMSPL or its associates may have received any compensation including for investment banking or 
brokerage services from the subject company in the past 12 months. LMSPL or its associates may have 
received compensation for products or services other than investment banking or brokerage services 
from the subject company in the past 12 months. LMSPL or its associates may have received any 
compensation or other benefits from the Subject Company or third party in connection with the 
research report. Subject Company may have been client of LMSPL or its associates during twelve 
months preceding the date of distribution of the research report and LMSPL may have co-managed 
public offering of securities for the subject company in the past twelve months. 
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The research Analyst has served as officer, director or employee of the subject company: (NO) 
 
LMSPL and/or its affiliates may seek investment banking or other business from the company or 
companies that are the subject of this material. Our salespeople, traders, and other professionals may 
provide oral or written market commentary or trading strategies to our clients that reflect opinions 
that are contrary to the opinions expressed herein, and our proprietary trading and investing 
businesses may make investment decisions that may be inconsistent with the recommendations 
expressed herein. In reviewing these materials, you should be aware that any or all of the foregoing, 
among other things, may give rise to real or potential conflicts of interest including but not limited to 
those stated herein. Additionally, other important information regarding our relationships with the 
company or companies that are the subject of this material is provided herein. This report is not 
directed to, or intended for distribution to or use by, any person or entity who is a citizen or resident 
of or located in any locality, state, country or other jurisdiction where such distribution, publication, 
availability or use would be contrary to law or regulation or which would subject LMSPL or its group 
companies to any registration or licensing requirement within such jurisdiction. Specifically, this 
document does not constitute an offer to or solicitation to any U.S. person for the purchase or sale of 
any financial instrument or as an official confirmation of any transaction to any U.S. person. Unless 
otherwise stated, this message should not be construed as official confirmation of any transaction. No 
part of this document may be distributed in Canada or used by private customers in United 
Kingdom. All material presented in this report, unless specifically indicated otherwise, is under 
copyright to LMSPL. None of the material, nor its content, nor any copy of it, may be altered in any 
way, transmitted to, copied or distributed to any other party, without the prior express written 
permission of LMSPL . All trademarks, service marks and logos used in this report are trademarks or 
registered trademarks of LMSPL or its Group Companies. The information contained herein is not 
intended for publication or distribution or circulation in any manner whatsoever and any 
unauthorized reading, dissemination, distribution or copying of this communication is prohibited 
unless otherwise expressly authorized. Please ensure that you have read “Risk Disclosure Document 
for Capital Market and Derivatives Segments” as prescribed by Securities and Exchange Board of 
India before investing in Indian Securities Market. In so far as this report includes current or historic 
information, it is believed to be reliable, although its accuracy and completeness cannot be 
guaranteed. 
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