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 Consumer Confidence is an economic indicator which shows how confident people feel 

about stability of their income and overall state of economy. It is a survey which captures 

consumer confidence depending on the current situation compared with previous years & 

expectation for a year ahead.Consumer confidence typically increases when the economy 

expands and decreases when economy contracts. 

For a country like India Consumption expenditure accounts for over 60% of India GDP. 

Consumer Confidence Index is designed to provide reasonable direction relating to 

regional economies. 

Coupled with other factors and change in Indian government the consumer confidence 

level in India went up 7 points during Apr-june quarter of 2014 according to survey 

conducted by Nielsen. India(121), which ranked second in the first quarter of 2013, is now 

the most optimistic country followed by Indonesia (124) and Phillipines(116). This 

confidence will translate into increased consumption acrsoss all sectors. India is also 

optimistic about improved job prospects and increased spending. Only the biggest 

challenge impacting the confidence is Inflation. China held steady for third consecutive 

quarter at 111.  

Country Name Consumer Confidence Index In Index 

 Indonesia 124 0  No Change 

India 121 6 

Philippines 116 2 

China 111 0  No Change 

Hong Kong 111 6 

Thailand 108 -1 

Singapore 99 2 

Malaysia 92 -6 

Australia 89 -6 

Japan 81 1 

Taiwan 76 3 

South Korea 51 2 



While consumer confidence was highest in Asia-pacific region, North America (103) and 

Europe (77) reported increase of 3 and 2 points respectively.North America posted the 

largest quarterly increase of 5 points to reach the base line of 100.  

 

 



 
 

 

 

 

U.S consumer confidence touched the optimum base line of 100. Thus it shows that its 

savings and investment intentions are picking up. U.S discretionary spending intentions is 

also increasing . Similarly consumer confidence in Europe is showing recovery in 21 of 32 

markets.Consumer confidence in Europe has been recovered backed by improvement in 

job prospects.But the point to note here is optimisim has not yet filtered in people’s 

personal finance and discretionary spending to that extent in Europe. 

  

 

 

 

 

Nielsen survey of consumer Index was established in 2005. It measures consumer confidence 

among more than 30000 respondents with Internet access in 60 countries.Survey is based on 

internet access of respondents.In India the Internet penetration for the Neilsen study is 11% 

whereas for United states the penetration is 78%.   
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The job outlook was also positive among the respondents.

plans are expected to happen in mining and wholesale/Retail trade sector. 

survey believes that job market woul

 

 

Thus from the survey outlook it can be concluded that globally sentiments are improving 

and investment intentions will also pick up pace simultaneously. But in Ukraine because of 

war there was a drop in consumer confidence. 

Discretionary saving and spendi

on other hand on new clothes, home improvement and technology. Savings and investment 

rates increased. Saving rate has been the pre dominant factor in Asian 

growth. Higher the savings higher the accumulated interest rate on 

which can be mobilised to investment in Asia.

There is a substantial variation in consumer confidence from country to country but 

however globally confidence is returning to pre recession

bringing stabilisation in the economy & boosting the investment cycle.
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The job outlook was also positive among the respondents. In India most optimistic hiring 

plans are expected to happen in mining and wholesale/Retail trade sector. Globally t

market would be good in coming year. 

Thus from the survey outlook it can be concluded that globally sentiments are improving 

and investment intentions will also pick up pace simultaneously. But in Ukraine because of 

war there was a drop in consumer confidence.  

Discretionary saving and spending also increased in Asia Pacific region. Spending increased 

on other hand on new clothes, home improvement and technology. Savings and investment 

rates increased. Saving rate has been the pre dominant factor in Asian countries leading to 

higher the accumulated interest rate on accumulated 

which can be mobilised to investment in Asia. 

There is a substantial variation in consumer confidence from country to country but 

however globally confidence is returning to pre recession levels meaning it is good for 

bringing stabilisation in the economy & boosting the investment cycle. 
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Disclaimer: 

This document is issued by Radner Capital Advisors (‘Radner’). While all reasonable care has been 

taken in preparing this document, no responsibility or liability is accepted for errors of fact or for 

any opinion expressed herein. Opinions, projections and estimates are subject to change without 

notice. This document is for information purposes only.  It does not constitute any offer, 

recommendation or solicitation to any person to enter into any transaction or adopt any hedging, 

trading or investment strategy, nor does it constitute any prediction of likely future movements in 

rates or prices or any representation that any such future movements will not exceed those shown 

in any illustration.  The contents of this document are not made with regard to the specific 

investment objectives, financial situation or the particular needs of any particular person.  Any 

investments discussed may not be suitable for all investors.  Past performance is not necessarily 

indicative of future performance; the value, price or income from investments may fall as well as 

rise.  Radner, and/or a connected company, may have a position in any of the instruments or 

currencies mentioned in this document. You are advised to make your own independent judgment 

with respect to any matter contained herein.  

 

 

    

    

 

 

 

 

 

 

 

 

 

Reg. Add: Viraj 5th Floor , 124, S. V. Road , Khar  (W), Mumbai – 400052 , Tel:  022 40824082                   

www.radnercap.com 


