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We maintain our BUY rating on Easy Trip (EMT) with a revised target of Rs. 460 (Rs. 

450) on the back robust outlook in Gross Booking Revenue. The current quarter’s 

performance was marked with challenges owing to the 3rd wave which impacted 

sales in January resulting in overall revenue declining by 2% YoY and 35.3% QoQ).  

Despite the challenges, Q1FY23 has begun on a good note with overall gross sales 

already crossing that of the last quarter. Overall we continue to believe in the long 

term prospects of the company given the elevated growth prospects of the airlines 

and hotel industry. We believe EMT is well placed to reap the benefits, given its 

unique positioning and asset-light model.   

 Pandemic Impacted quarter- The current quarter’s performance was marred by 
the pandemic which resulted in a revenue adjusted declining by 2% YoY, (-35% 
QoQ) to Rs.984mn, despite an increase of 29% in the gross booking value because   
of lower commission from airlines due to the pandemic, lower discounts and lower 
incentive pay-out by the airlines.  

 Lower payout and increase in cost impact EBITDA- The company reported an 
EBITDA of Rs.293mn a decline of 29% YoY (-43% QoQ), while OPM stood at 30% as 
against 41% YoY (-33.9% QoQ). Further impacting OPM was an increase in 
employee expenses up 46% YoY and advertisement expenses by 61% YoY. Net 
profit for the quarter stood at Rs.233mn as against Rs.305mn YoY (Rs.403mn QoQ). 

 Valuation & Risks:  EasyTrip’s focused, capital-light, low-cost, and no-frills 
approach sets it apart from the rest of the online travel agency (OTA) business, in 
terms of profitability and cash flow, which is remarkably similar to the success of 
no-frills airlines in India. We expect the OTA industry to continue growing in 
prominence as consumers move away from the traditional form of booking. 
Further, with the new aircraft orders, new airlines, newer airports coming up and 
growth in hotels, OTAs are well placed to capture growth. We expect the OTA 
players to become more and more relevant to airlines and hotels in the future.   
We continue to value the company at 47x FY24E post which we arrive at our TP of 
Rs. 460 (Rs.450). 

 

Consolidated (Rs mn) Q4FY22 Q4FY21 YoY (%) Q3FY22 QoQ (%) 

Net Sales  984 1,002 -1.8% 1,521 -35% 

EBITDA            294            414  -29.0%              515  -43% 

EBITDA margin 29.9% 41.3% -1147bps 33.9% -402bps 

PBT           325              421  -22.9%             539  -40% 

Tax               91                70  30.3%           138  -34% 

Adj. PAT         233            351  -33.5%             400  -42% 

Source: MNCL Research 

 
 

Target Price 460  Key Data  

   Bloomberg Code EASEMYTR IN 

CMP 395  Curr Shares O/S (mn) 217.3 

   Diluted Shares O/S(mn) 217.3 

Upside 17%  Mkt Cap (Rsbn/USDmn) 85.7/1087.7 

Price Performance (%)   52 Wk H / L (Rs) 476/145 

 1M 6M 1Yr  3M Average Vol.  39249 

EASEMYTR 2.8 50.3 183.9    

NIFTY -6.0 -7.8 5.7    

Source: ACE Equity, Bloomberg, MNCL Research 
 

 
Shareholding pattern (%) 
 

 Mar-22 Sep-21 Jun-21 Mar-21 

Promoter 74.90 74.90 74.90 74.90 

FIIs 2.80 1.50 2.60 6.73 

DIIs 1.03 2.04 1.09 1.06 

Others 14.10 21.56 21.41 17.31 

 Source: BSE 
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 Turbulent Quarter - Expect a Smooth Ride here on   

a 

Y/E Mar (Rs.mn) Revenue YoY (%) EBITDA EBITDA (%) Adj PAT YoY (%) Adj EPS RoE (%) RoCE (%) P/E (x) EV/EBITDA (x) 

FY20 2,861 39.4% 389 13.6% 409 39.5%                3.8  40.4% 30.8%         99.5                 104.6  

FY21 1,981 -30.8% 753 38.0% 610 49.0%                 2.8  37.5% 42.9%          133.6                 107.8  

FY22         4,004 102.1% 1,325 33.1% 1,059 73.6%               4.9  44.9% 53.8%              80.8                    64.7  

FY23E 6,049 51.1% 2,011 33.2% 1,494 41.1%               6.9  38.8% 55.1%            57.3                    42.1  

FY24E 7,778 28.6% 2,693 34.6% 2,121 42.0%                 9.8  35.5% 49.0%               40.4                    30.7  

Source: MNCL Research Estimates 
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Management call update 
 

 The Year 2022 was a remarkable year for the OTA industry and EaseMyTrip. OTA 

platforms have gained popularity and acceptance driven by the rapid spread of 

Internet services, smartphone usage, and by providing a one-stop shop for travel-

related bookings at competitive price points. 

 

 The online penetration defined as a share of bookings done through online captive 

websites for the service provided or the OTA for the Indian travel industry accounted 
for 56% to 58% for FY '20. It is expected that the share of online penetration of the 
Indian travel industry is expected to be at 67% to 68% in FY22 
 

 In the online segment, OTA has a significant share in air ticketing as compared with 
captive websites of the airline. The distinct advantage offered by OTA over the captive 
website is that they allow multi-airline itineraries. OTAs are also in a position to offer 
relatively higher discounts than captive sites 
 

 The OTA industry would grow at a pace of CAGR of 9% to 11% to reach $130 billion to 
$150 billion by the financial year 2025, driven by the changing consumer preference 
and technological advancements. 
 

 Govt of India will likely to ad between 190 to 200 operational airports by 2040, nearly 
two times the current level. In addition, the International airports will also double from 
34 in 2018 to 70 by 2040. The commercial fleet is expected to go up from 695 aircraft 
in 2020 to 1,200 by 2027, based on pending deliveries. And it may touch 2,539 aircraft 
by 2040. India has among the largest pending deliveries at close to over 585 aircraft. 
 

 EaseMyTrip is focused on expanding its portfolio into high margin hotel and holiday 
package segment. 
 

 Because of Covid the company had missed certain targets, which lead to reduction in 
gross commission  
 

 The current quarter is looking extremely strong and the company has already 
surpassed Q4 booking revenue 
 

 The company indicates its market share of close to 20% in the online air ticket booking 
segment 
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Demand drivers  
Easy Trip Planners Limited commenced operations in 2008 and provides end-to-end solutions for all 
travel needs including air tickets, hotels & holidays, rail tickets, bus tickets and other services. Within a 
short span the company has emerged as India’s second-largest online travel portal based on gross 
booking volumes of FY20-21. 

The company provides airline tickets for domestic travel within India, international travel from and to 
India and international travel from and to other countries. EMT earns from the airline tickets booked by 
customers through its platforms in the form of commissions and incentives. 

Aviation industry – Sky is the limit for New India 

India's domestic passengers touched 141mn with 13% CAGR over FY11-19 and stayed flat in FY20. We 
expect this to touch ~900mn by FY40, growing at 10% CAGR over FY20-40. China with a similar 
population was already at ~586mn passengers in CY19 (~4x of India), posting ~11% CAGR over CY2009-
19. 

Indian domestic air traffic and international air traffic grew at 13% and 9% CAGR over FY11-19, 
respectively, with FY20 being flattish on domestic traffic and down 12% in international due to Covid. 
Further, FY21 saw a 68% fall in domestic traffic and a 96% fall in international traffic; we believe FY21 is 
just a blip in this story. Notably, improvement in airport infrastructure, planned fleet expansions, 
expanding middle  class, a government push for flying for all coupled with replication of trends in 
China/US will help India’s domestic aviation industry to grow ~7x over the next 20 years. 

Exhihit 1: Expected growth in aviation industry in India 

Parameter Mar-18 Mar-40E CAGR % 

Total passengers ( million )  187 1124 8.5% 

Global Ranking  7 3  

Scheduled airline feet 622 2360 6.2% 

General aviation fleet  750 6100 10.0% 

Industry revenue ( USD billion at FY 2018 prices )  11.4 28.6 4.3% 

Number of operational airports  99 160-180 3.0% 

number of cities with 2 or more airports  0 33  

Number of airports with over 10 million passengers throughout  7 47 9.0% 

Cargo throughout ( million tons )  3.4 17 7.7% 

Revenue of Indian MRO industry  ( USD million ) ^3 50 540 11.0% 

Source: MNCL Research, FICCI 

Exhihit 2: Air traffic as % of corresponding quarter  

 
Source: AAL CRISIL 

 

 

 

 

Airlines were the early 
adopters of Online 
Platform and continue to 
garner majority of the 
booking   
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Exhihit 3:  Increasing trend in total number of passengers over the years  

 
Source: MNCL Research, FICCI 

Exhihit 4: Exciting times for Indian aviation                                                                 Exhihit 5: Expected increase in number of commercial flights 

  
Source: MNCL Research, FICCI Source: MNCL Research, FICCI 

New Airports to add wings to airlines' growth 

India will likely have between 190-200 operational airports by 2040, nearly 2x of current levels. In 
addition, international airports will also double from 34 in 2018 to 70 by 2040. The commercial fleet is 
expected to go up from 695 in 2020 to 1,200 by 2027 based on pending deliveries and touch 2,539 
aircrafts by 2040. India has among the largest pending deliveries at close to over 585 aircrafts. Moreover, 
measures related to the privatization of airports and allowing 100% FDI in airport infrastructure should 
help in driving the expansion. 
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Exhihit 6: Number of operational airports to see manifold increase  

 
Source: MNCL Research, FICCI 

Exhihit 7: Huge capex expected for new airports  

 
Source: Crisil 

Hotels – Branded players set for new beginning post-COVID 

CY19 was the best year for the hospitality industry in the past 10 years. Occupancy for branded hotels 
grew by 200bps to 69% in CY19 from 67% in CY18 and the average room rate (ARR) increased by 4.7% 
on a like-to-like basis. As many as four major markets namely – Delhi, Mumbai, Hyderabad and 
Gurugram – recorded industry-wide occupancy of >70%, with Delhi and Mumbai crossing the 75% mark. 

Supply growth was expected to regain some momentum starting FY21 to FY23, with an average of about 
11,500 new rooms expected each year. However, only 3,600 rooms were added in FY21 and only 2,800 
rooms in H1FY22. While FY22 and FY23 may yet see reasonable supply growth, these will consist mainly 
of projects in advanced completion. As per current estimates, 7,700 and 12,900 rooms are expected to 
be added in FY22 and FY23, respectively. 

Exhihit 8: Constant increase in room inventory  

 Future supply ( inventory in 000's ) CAGR 

 FY19 FY20 H1FY22 FY26E FY15-19 FY01-21 
FY19-
FY26E 

H1FY22-
FY26E 

Luxury 23 25 26 31 7.60% 7% 4.40% 5.80% 

Upper scale  28 30 31 38 3% 7.70% 4.10% 6% 

Upscale  30 31 32 44 8.10% 9.50% 5.80% 9.7% 

Upper midscale  28 28 29 39 9.30% 10.60% 4.70% 9.20% 

Mid-scale economy  34 41 40 56 9.70% 17.20% 7.40% 9.90% 

Total 143 155 158 208 8.20% 9.80% 7.70% 8.40% 
Source: MNCL Research, Horwath HTL India 
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Hotels business is largely 
traditional, however  with 
new inventory addition, 
expect a greater thrust on 
online business to push 
inventory 

Expect an aviation boom in 
India given the pipeline of 
new orders by airline 
companies and new 
airports coming up to help 
improve connectivity 



 

 

 

6 Easy Trip Planners Ltd 

MNCL Research is also available on Bloomberg and Thomson Reuters Company Update 

 

Exhihit 9: Room addition in key cities  
Exhihit 10: Growth of room supply – India (2000/01 – 

2025/26) 

  
Source: Hotelivate Research Source: Hotelivate Research 
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Smart strategy and lean cost model – Deserves 
premium 

EasyTrip’s focused, capital-light, low-cost, and no-frills approach sets it apart from rest of the online 
travel agency (OTA) business, in terms of profitability and cash flow, which is remarkably similar to 
the success of no-frills airlines in India. 

Its large bank of traditional travel agents (TTAs), while not a major contributor to current revenue, 
does subsume part of the vital, less organized arm of the travel trade and should stand in good 
stead when EasyTrip expands to hotels and tours in a big way later. 

The company’s zero convenience charge policy is a game-changer putting its unprofitable 
competitors in a state of quandary. Its near-monoline focus (air bookings) and a no-frills strategy 
have kept it grounded in a very competitive world. The underlying airline business is quite 
concentrated, more manageable, and thus more profitable for EaseMyTrip. 

The company has built success on lean cost structure as against an intemperate splurge, tech 
based operations (which has made several other verticals cost-efficient), calibrated entry into 
‘add-ons’ like hotels, making it immensely profitable and cash flow generating vs. peers. 

We expect the OTA industry to continue growing in prominence as consumers move away from the 
traditional form of booking. Further, with the new aircraft orders in place, newer Airports coming 
up and growth in hotels, OTAs are well placed to capture growth. We expect the OTA players to 
become more and more relevant to airlines and hotels in the future, a case in point being that 
recently EMT has agreed with regional airlines to be their booking partners; we expect more such 
opportunities to come up in the future.  

We believe that the OTA business strikingly resembles the luggage industry – travel-driven, 
oligopolistic in the organised sector, a largely unorganised sector, and brand value-led ‘high’ 
valuations. We believe that EaseMyTrip deserves to trade at elevated valuations even after some 
natural normalization of profitability and cash flows over time. 

Going forward, we expect the company to post revenue growth of 39% over FY22-24E, while we 
expect margin expansion to remain in the region of 35%, EBITDA is expected to post a growth of 
43% over the same period, while we expect EMT to post a PAT growth of 42% over the same period. 
At a CMP of Rs394, the stock is trading at 57x FY23E and 40x FY24E. Given the growth prospects, 
we value the company at 47x FY24E EPS of 9.8x post which we arrive at a target price of Rs460, an 
upside of 17% from current levels. We ascribe a BUY RATING on the stock. 

Exhihit 11: Valuation  

P/E Valuation FY24e 

EPS (Rs) 9.8 

P/E (x) 47 

Fair Value/share (Rs) 460 

Source: MNCL Research Estimates 

 

 

 

 

 

 

Case in point for Easy Trip Planner- We look at Safari Industries as a company similar to EMT, both relatively new entrants to their respective industry 

but are pacesetters currently growing at a faster pace as compared to the industry leader. We believe the reasons are quite similar – A focused 

approach and cost optimism. Which has led them to be industry leaders in terms of growth. 

Today Safari Industries commands a premium of close to 45-47x due to its strong growth in the fast growing value add segment. The fortunes of 

safari Industries largely depend on tourism.  EMT is pure proxy to the growth in tourism in India, with larger number of aircrafts being added, new 

airports coming up and growth in hotels in India.  Unlike luggage which gets replaced once in almost 5 years, travel propensity is much higher. 

Further we believe given EMT’s asset light approach, greater thrust on profitability and a potential growth opportunities deserves a premium a 

similar to the luggage industry. 
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Why we believe valuations might look compelling for some – when it’s 
not! 

Studies suggest that businesses that operate either in an oligopoly nature of existence have 
attracted investors’ attention. Earnings growth for some of these businesses could be exponentially 
higher given macro/regulatory led opportunity, thus pushing revenue growth in a new trajectory. 
Further, we believe stocks in sectors that are climbing out of a downturn will always appear 
expensive but are not, because the upside surprises can be a significant case in point being the 
luggage industry as discussed above. 

Our BFSI analyst had initiated coverage on Central Depository Services Limited in September 2020. 
CDSL operates into a duopoly nature of existence, NSDL being the only second depository. Led by 
the buoyancy in capital markets, both primary and secondary, and increased retail participation 
saw transaction charges increase exponentially.  

Key risks to our thesis 

Potential travel restriction  

Any kind of travel restrictions could hurt the company’s earnings. 

Muted consumer sentiments 

The company is highly dependent on factors that affect consumer spending. Prolong muted 
consumer sentiments can have a huge impact on the company. 
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FAQs 

Why is EaseMyTrip mainly into air bookings when peers are in a big way into hotels and tours and is 
this likely to change? 

Founded in 2008, EaseMyTrip (EMT) initially commenced as a B2B venture that provided a platform for 
travel agents to sell air tickets. This was the time before online travel agents found momentum in India, 
as users were heavily dependent on travel agents to do bookings given the fact that airlines were the 
earlier movers online. 

By 2011, EMT pivoted to a customer-facing business, and with well-established players around, the 
company was under severe pressure to make a differential offering. 

The ‘no convenience fee’ policy worked quite well for the company, and with word-of-mouth, they 
started getting more users on their platform. The company has had an over 80% repeat transaction rate 
in the last five years. From 2016 to 2020, the company grew at more than 50% per year in the B2C 
business. 

Today, EMT ranks second in terms of air ticket volume and third in terms of gross booking revenue and 
the number of registered customers. Notably, the company has also seen its registered customers grow 
at a CAGR of 21% in the past three years. 

The market size of the top two players was at 14x of EMT in FY18, which has now declined to 3.1x of 
EMT as of FY21. This indicates that the company has constantly gained presence and market share due 
to its lean cost model and no convenience fee strategy. 

The company has started to diversify over the last 4-5 years with a focus on an asset-light model. In 
hotels, where competitors assume inventory, EMT focuses on an asset-light model where they would 
tie up with API providers like booking.com, hotels.com, etc. Today EMT has more than 1.1mn hotels on 
its platform, which is more than its closest competitor. The non-air business is organically growing 2.5x 
every year, and the company with the help of a few acquisitions, is looking to build a strong presence in 
the non-air segment, which could further boost its overall profitability. 

How does the company earn revenue? 

In our view, it is important to understand how the company earns revenue from airlines and also working 
of the commission model. On an average, the company earns close to 10% commission from airlines.  

 Commissions from Airlines: 3-3.5%  

 Commissions from Banks: 1.5% 

 Commissions from GDS providers: 1.5-2% (this will increase once international travel starts given 
the higher number of segments (layovers))  

 Cancellation charges from airlines: 1.5%   

 EMT also earns revenue from Convenience-Fees (which it charges in case when anyone is using 
discount coupon) 

Why is EMT more profitable as compared to other OTA Players? 

Given all the companies earn similar commissions, EMT is the most profitable OTA company in India 
for the following reasons  

The company’s mantra from the very beginning has been to follow an extremely asset-light, lean cost 
structure and focus more on technology. This has enabled the company to remain profitable even in 
challenging times, especially when peers (including industry leaders) have suffered losses. A case in point 
being that EMT has never reported a single quarter of loss.  
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Just to give some perspective on the company’s focus on tech-enabled solutions to reduce costs, for 
instance, EMT's move to shift towards a WhatsApp-led customer care centre compared to a dial-in 
during the first wave of the pandemic. Earlier, one agent was speaking to one customer at a time, but 
now one agent is chatting with eight customers simultaneously. Because of this, EMT was able to reduce 
its call centre team from 200 to 110 people, which created huge savings for the company, Previously, 
EMT used to have a rescheduling team of 40 people, however, during the pandemic, using machine 
learning, EMT automated as much as possible and now has jsut 3-4 people who are solving the cases for 
rescheduling. Today the company has 345 total staff (including 155 in call-center, hence driving the 
median salary around Rs.2 LPA, however average salary is around Rs.5.5 LPA), while competitors have 
3000+ employees (excluding call-center staff which is outsourced) 

Further, the company has been very prudent in terms of their advertisement spending given they were 
bootstrapped vis-a-vis competitors (backed by large VC and PE funds). A case in point being that instead 
of advertising on television, EMT would focus on word of mouth and advertise at key locations (airports, 
aircraft), leading to lower ad spending vs. peers.   

Competitive risk- In terms of new OTAs and airlines reducing commission 

A lot of people might have a few questions in terms of the increase in threat and reducing commission 
from airlines.  

 New entrant to the OTA industry: This threat is relatively low as airlines have stopped issuing new 
API licensing over the last 4 years and even if they do start issuing licenses the average cost of 
acquiring a customer has gone almost 5-10x from what it was earlier. So we believe this is relatively 
a low risk.  

 Reducing commissions by airlines: We believe this threat is also relatively low given that most 
searches for tickets happen via mobile phones given this OTAs become more and more important 
for airlnes, further reducing commission will lead to no priority given by OTA to an airline in terms 
of where to place them.   Additionally, with new airlines entering and increase in competition, OTAs 
have become a valuable asset to clear inventory.  

What role does the travel agent have now, and how does EMT look to use them? 

One might wonder what is the role of the travel agent given most of the airlines' ticketing is going 
through online. It is worth noting that while majority of the bookings for airlines have moved online, few 
people still prefer going through the travel agent.  

TTAs today, instead of investing in their digital platforms, choose to collaborate with OTAs in a bid to 
reduce operational costs and participate in the increasing digitalization. Such TTAs typically do not 
operate on a fixed cost and inventory from airline companies or hotel chains and instead use OTA 
platforms to process the bookings. 

OTAs have a limited presence in the holiday or tour packages segment. The holiday packages segment 
continues to be led by the larger branded TTAs as it requires significant and experienced personnel on-
site as well as operational expertise in tour management, this is where the TTAs come in handy.  

EMT, when it started, was largely focused on the B2B channel and today has almost 56,000 travel agents 
with him out of close to 70,000 agents registered in India.  While the business is more skewed towards 
B2C, having a large number of TTA aids market expansion in regional areas further helping to increase 
the tour and packages segment. 
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Quarterly Financials and Key Performance Indicators 
 Quarterly Financials 

Consolidated (Rs mn) Q4FY22 Q4FY21 YoY (%) Q3FY22 QoQ (%) 

Net sales                    198                  166                    615                 1,002                     490  

Operating Profit                     97                 (28)                   270                    414                     178  

EBIT                    180                      94                    299                    440                     210  

Profit Before Tax                    180                   89                    289                  421                     209  

Tax                      10                    27                      70                    116                        54  

Profit After Tax                    169                      62                    219                    305                     154  

      

Growth (%)           

Revenue -86% -94% -77% -53% 74% 

EBITDA -46.5% -109.5% -17.2% -1856.4% 83.5% 

PAT 57% -63% 20% -387% -9% 

Source: Company, MNCL Research 
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Financials (Consolidated) 
 Income Statement 

Y/E March (Rs mn) FY19 FY20 FY21 FY22 FY23E FY24E 

Revenues 2,053 2,861 1,981 4,004 6,049 7,778 

Discounts 741 1,241 596 1,650 2,625 3,334 

% of revenues 36% 43% 30% 41% 43% 43% 

Payment gateway charges 242 270 148 247 330 327 

% of revenues 12% 9% 7% 6% 5% 4% 

Employee cost 220 302 212 258 373 458 

% of revenues 11% 11% 11% 6% 6% 6% 

Others 601 660 272 524 710 967 

% of revenues 29% 23% 14% 13% 12% 12% 

EBITDA 248.8 388.7 753.2 1,324.6 2,010.8 2,693.0 

EBITDA margin (%) 12.1% 13.6% 38.0% 33.1% 33.2% 34.6% 

Depreciation & Amortisation 4.6 7.1 6.6 13.4 13.6 13.9 

EBIT 244 382 747 1,311 1,997 2,679 

Interest expenses 31.7 33.0 35.3 19.5 20.4 21.5 

PBT from operations 212 349 711 1,292 1,977 2,658 

Other income                199.3                 189.7                 122.5                 143.9                 158.3                 170.9  

Exceptional items             

PBT  411.776 538 834 1,436 2,135 2,829 

Taxes                    118                     129                     224                     376                     641                     707  

Effective tax rate (%) 29% 24% 27% 26% 30% 25% 

Reported PAT 293 409 610 1,059 1,494 2,121 

Adjusted PAT 293.4 409 610 1,059 1,494 2,121 

Source: Company, MNCL Research estimates 
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 Key Ratios 

Y/E March FY19 FY20 FY21 FY22 FY23E FY24E 

Growth Ratio (%)             

Revenue   39.4% -30.8% 102.1% 51.1% 28.6% 

EBITDA   12.1% 13.6% 38.0% 33.1% 33.2% 

Adjusted PAT   39.5% 49.0% 73.6% 41.1% 42.0% 

Margin Ratios (%)             

EBITDA 12.1% 13.6% 38.0% 33.1% 33.2% 34.6% 

PBT from operations 20.1% 18.8% 42.1% 35.9% 35.3% 36.4% 

Adjusted PAT 14.3% 14.3% 30.8% 26.5% 24.7% 27.3% 

Return Ratios (%)             

ROE 43.2% 40.4% 37.5% 44.9% 38.8% 35.5% 

ROCE 48.2% 30.8% 42.9% 53.8% 55.1% 49.0% 

ROIC 28.9% 27.9% 30.3% 37.0% 34.1% 32.4% 

Turnover Ratios (days)             

Gross block turnover ratio (x)                  27.5                   33.7                   22.3                   42.8                   61.3                   75.1  

Debtors                      74                       74                       53                       48                       60                       60  

Inventory 0 0 0 0 0 0 

Creditors 53 34 47 32 40 40 

Cash conversion cycle                      21                       40                          6                       17                       20                       20  

Solvency Ratio (x)             

Net debt-equity                     0.3                      1.1                      1.0                      0.5                    (0.0)                   (0.3) 

Debt-equity                         -                        0.1                      0.1                      0.2                      0.1                      0.1  

Interest coverage ratio                  14.0                   17.3                   24.6                   74.7                105.4                132.8  

Gross debt/EBITDA 0.0 0.2 0.2 0.4 0.3 0.2 

Current Ratio                     1.6                      1.7                      1.7                      1.3                      1.7                      2.1  

Per share Ratios (Rs)             

Adjusted EPS                      2.7                       3.8                       2.8                       4.9                       6.9                       9.8  

BVPS                      6.3                       9.3                       7.5                    10.9                    17.7                    27.5  

CEPS                      2.7                       3.8                       2.8                       4.9                       6.9                       9.8  

DPS                          -                             -                             -                             -                             -                             -    

Dividend payout %                          -                             -                             -                             -                             -                             -    

Valuation (x)*             

P/E (adjusted)                138.9                    99.5                 133.6                    80.8                    57.3                    40.4  

P/BV                   60.0                    40.2                    25.0                    36.3                    22.2                    14.3  

EV/EBITDA                162.4                 104.6                 107.8                    64.7                    42.1                    30.7  

Dividend yield %                         -                            -                            -                            -                            -                            -    

Source: Company, MNCL Research estimates 
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 Balance Sheet 

Y/E March (Rs mn) FY19 FY20 FY21 FY22 FY23E FY24E 

SOURCES OF FUNDS             

Equity Share Capital 217 217 217 435 435 435 

Reserves & surplus 462 795 1,409 1,924 3,418 5,540 

Shareholders' fund 679 1,013 1,627 2,359 3,853 5,974 

Minority Interest 0 0 0 0 0 0 

Total Debt  347 472 404 534 564 594 

Def tax liab. (net) 0 0 0 0 0 0 

Total Liabilities 1,026 1,484 2,031 2,892 4,417 6,568 

Gross Block 75 85 89 94 99 104 

Less: Acc. Depreciation 3 7 13 26 40 54 

Net Block 71 78 76 67 59 50 

Right to use    0 0 0 0 0 

Capital WIP 0 1 1 156 156 156 

Net Fixed Assets 72 79 77 223 214 205 

Investments 0 10 10 10 10 10 

Inventories 0 0 0 3 0 0 

Sundry debtors 418 582 289 528 994 1,279 

Cash 860 1,312 2,285 1,327 2,527 4,514 

Loans & Advances 368 198 213 1 2 2 

Other assets 713 718 1,103 2,722 3,345 3,866 

Total Current Asset 2,359 2,820 3,900 4,592 6,879 9,672 

Trade payables 298 266 256 346 663 852 

Other current Liab. 1,105 1,145 1,685 1,576 2,014 2,457 

Provisions 1 3 5 16 16 16 

Net Current Assets 955 1,406 1,954 2,654 4,187 6,347 

Total Assets 1,026 1,484 2,031 2,876 4,401 6,552 

Source: Company, MNCL Research estimates 
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 Cash Flow 

Y/E March (Rs mn)  FY19   FY20   FY21   FY22   FY23E   FY24E  

Operating profit bef working capital changes                     (48)                    168                     234                    939                 1,529                 2,157  

Trade and other receivables                       35                   (212)                    270  
                      

80  
                         -                             -    

Inventories                          -                       253                     100  
                         

-    
                         3                           -    

Trade payables                          -                             -                             -    
                         

-    
                         -                             -    

Changes in working capital                    749                     107                     504                  (757)                  (333)                  (173) 

Direct taxes                  (113)                     (57)                    242                 (419)                  (641)                  (707) 

Cash flow from operations                    702                     275                     738                     202                 1,196                 1,984  

Net Capex                     (11)                     (41) 
                       

(6) 
                (203)                       (5)                       (5) 

Others                  (410)                  (504)                  (543)                 (360)                          -                             -    

Cash flow from investments                  (420)                  (545)                  (549)                 (564)                       (5)                       (5) 

FCF                    281                   (271)                    189                  (362)                1,191                 1,979  

Issue of share capital                          -                          68                           5                       34                        30                        30  

Increase/(decrease) in debt                          -                          (0)                          -    
                         

-    
                         -                             -    

dividend                          -                          (2)                          -    
                         

-    
                         -                             -    

Cash flow from financing                    (17)                       64                           2                  (311)                       10                           9  

Net change in cash                    264                   (207)                    192                  (673)                1,200                 1,987  

Source: MNCL Research Estimates 
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Disclaimer: Monarch Networth Capital Limited (hereinafter MNCL), a publically listed company, is engaged in services of retail broking, credits, portfolio management 

and marketing investment products including mutual funds, life & general insurance and as such prepares and shares research data and reports periodically with 

clients, investors, stake holders and general public in compliance with Securities and Exchange Board of India Act, 1992, Securities And Exchange Board Of India 

(Research Analysts) Regulations, 2014 and/or any other applicable directives, instructions or guidelines issued by the Regulators from time to time.  

Research report is a written or electronic communication that includes research analysis, research recommendation or an opinion concerning securities or public 

offer, providing a basis for investment decisions. The views expressed therein are based solely on information available publ icly/internal data/other reliable sources 

believed to be true. The information is provided merely as a complementary service and do not constitute an offer, solicitation for the purchase or sale of any financial 

instruments, inducement, promise, guarantee, warranty, or as an official confirmation of any transactions or contract of any kind.  

Research data and reports published/ emailed/ text messaged via Short Messaging Services, Online Messengers, WhatsApp etc/transmitted through mobile 

application/s, including but not limited to FLIP™, Video Widget, telephony networks, print or electronic media and or those made available/uploaded on social 

networking sites (e.g. Facebook, Twitter, LinkedIn etc) by MNCL or those recommendation or offers or opinions concerning securities or public offer which are 

expressed as and during the course of “Public Appearance” are for informational purposes only. The reports are provided for assistance and are not  intended to be 

and must not alone be taken as the basis for an investment decision. The user assumes the entire risk of any use ma de of this information. Though disseminated to 

clients simultaneously, not all clients may receive the reports at the same time. MNCL will not treat recipients as clients by virtue of their receiving this report.  

The reports include projections, forecasts and other predictive statements which represent MNCL’s assumptions and expectations in the light of currently available 

information. These projections and forecasts are based on industry trends, circumstances and factors which involve risks, var iables and uncertainties. The actual 

performance of the companies represented in the report may vary from those projected. The projections and forecasts described in this reports should be evaluated 

keeping in mind the fact that these-  

 are based on estimates and assumptions  

 are subject to significant uncertainties and contingencies  

 will vary from actual results and such variations may increase over a period of time  

 are not scientifically proven to guarantee certain intended results  

 are not published as a warranty and do not carry any evidentiary value.  

 are not based on certain generally accepted accounting principles  

 are not to be relied on in contractual, legal or tax advice.  

Prospective investors and others are cautioned that any forward-looking statements are not predictions and may be subject to change without notice. Reports based 

on technical analysis is focused on studying charts of a stock's price movement and trading volume, as opposed to focusing on a company's fundamentals and as 

such, may not match with a report on a company's fundamentals.  

Though we review the research reports for any untrue statements of material facts or any false or misleading information, , we do not represent that it is accurate 

or complete and it should not be relied on in connection with a commitment or contract whatsoever. Because of the possibility of human, technical or mechanical 

error by our sources of transmission of Reports/Data, we do not guarantee the accuracy, adequacy, completeness or availability of any information and are not to 

be held responsible for any errors or omissions or for the results obtained from the use of such information. MNCL and/or its  Affiliates and its officers, directors and 

employees including the analysts/authors shall not be in any way responsible for any indirect, special or consequential damages that may arise to any person from 

any inadvertent error in the information contained in the reports nor do they take guarantee or assume liability for any omissions of the information contained 

therein. Information contained therein cannot be the basis for any claim, demand or cause of action. These data, reports and information do not constitute scientific 

publication and do not carry any evidentiary value whatsoever.  

The reports are not for public distribution. Reproduction or dissemination, directly or indirectly, of research data and reports of MNCL in any form is prohibited 

except with the written permission of MNCL. Persons into whose possession the reports may come are required to observe thes e restrictions. Opinions expressed 

therein are our current opinion as of the date appearing on the report only. Data may be subject to update and correction without notice. While we endeavour to 

update on a reasonable basis the information discussed in the reports, there may be regulatory, compliance, or other reasons that prevent us from doing so.  

The reports do not take into account the particular investment objectives, financial situations, risk profile or needs of individual clients. The user assumes the entire 

risk of any use made of this information. Each recipient of the reports should make such investigation as deemed necessary to arrive at an independent evaluation 

of an investment in the securities of companies referred to in such reports (including the merits and risks involved).  

Certain transactions - futures, options and other derivatives as well as non-investment grade securities - involve substantial risks and are not suitable for all investors. 

Investors may lose his/her entire investment under certain market conditions. Before acting on any advice or recommendation in this material, investors should 

consider whether it is suitable for their particular circumstances and, if necessary, seek professional advice. The price and value of investments referred to in research 

reports and the income from them may fluctuate. Transaction costs may be significant in option strategies calling for multiple purchase and sales of options. Foreign 

currencies denominated securities are subject to fluctuations in exchange rates that could have an adverse effect on the value or price of or income derived from 

the investment. Investors in securities such as ADRs, the value of which are influenced by foreign currencies effectively assume currency risk.  

The recommendations in the reports are based on 12 month horizon, unless otherwise specified. The investment ratings are on absolute posi tive/negative return 

basis. It is possible that due to volatile price fluctuation in the near to medium term, there could be a temporary mismatch to rating. For reasons of 

valuations/return/lack of clarity/event we may revisit rating at appropriate time. The stocks always carry the risk of being upgraded to buy or downgraded to a hold, 

reduce or sell. The opinions expressed in the reports are subject to change but we have no obligation to tell our clients when our opinions or recommendations 

change. The reports are non-inclusive and do not consider all the information that the recipients may consider material to investments. The reports are issued by 

MNCL without any liability/undertaking/commitment on the part of itself or any of its entities.  

Recipients of the research reports should assume that entities of MNCL may receive commission, brokerage, fees or other compensation from the company or 

companies that are the subject of the reports. We and our affiliates, officers, directors, and employees, including persons involved in the preparation or issuance of 

reports/data/material, may, from time to time have 'long' or 'short' positions in, act as principal in, and buy or sell the securities thereof of companies mentioned 

therein or be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as market maker in the financial instruments 

of the company/ies discussed therein or act as advisor or lender/borrower to such company/ies or have other potential conflicts of interests with respect to any 

recommendation and related information and opinions.  
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We further undertake that-  

 No disciplinary action has been taken against the research analyst or MNCL by any authority in connection with their respective business activity.  

 MNCL, Research analysts, persons reporting to research analysts and their relatives may have financial interests and material conflict of interest in the subject 
company.  

 MNCL, Research analysts, persons reporting to research analysts and their relatives may have actual/beneficial ownership of 1% or more in the subject 
company’s securities, at the month immediately preceding the date of publication of this research report.  

Past performance is not a guide for future performance, future returns are not guaranteed and investors may suffer losses which may exceed their original capital.  

The securities described herein may not be eligible for sale in all jurisdictions or to all categories of investors. The countries in which the companies mentioned in 

this report are organized may have restrictions on investments, voting rights or dealings in securities by nationals of other  countries. 

Distributing/taking/sending/dispatching/transmitting this document in certain foreign jurisdictions may be restricted by law,  and persons into whose possession this 

document comes should inform themselves about and observe any such restrictions. Failure to comply with this restriction may constitute a violation of any foreign 

jurisdiction laws.  

The user should consult their own advisors to determine the merits and risks of investment and also read the Risk Disclosure Documents for Capital Markets and 

Derivative Segments as prescribed by Securities and Exchange Board of India before investing in the Indian Markets.  

 

 

 

 

 

 

 

 

 

 

Analyst holding in stock: NO  

Key to MNCL Investment Rankings  

Buy: Upside by >15%, Accumulate: Upside by 5% to 15%, Hold: Downside/Upside by -5% to +5%, Reduce: Downside by 5% to 15%, Sell: Downside by >15%  

 

Monarch Networth Capital Ltd. (www.mnclgroup.com)  

Office: - 9th Floor, Atlanta Centre, Sonawala Lane, Opp. Udyog Bhavan, Goregaon (E), Mumbai 400 063. Tel No.: 022 30641600  

 

 

 

 

 

 

 

Exhibit 2: Easy Trip Planners Ltd Price Chart 

 
Source: Bloomberg  
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